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THE CARLSON 
LEVELING TABLE 


Another Time- and Money-Saver 


With this device the top ad 
four washes can be finished 
without removing the stone as 
the table is easily adjustable to 
any angle by turning the self- 
locking worm gears. Users re- 
port upwards to 50% savings 
on Base Costs. Many years of 
rugged service guaranteed. 


PRICED AT $350 


Carlson Manufacturing Co., Reading, Pa. 


ALSO HANDLING AND SETTING TOOLS 


PDQ AND 
SPEEDIE 


WM. M. ADRIAN, 48 Penn St., QUINCY, MASS. 


; BEFORE 


Here is a BEFORE and AFTER photograph of the Quincy 
High School steps which were entirely covered with yellow 
stains and black scum and dirt. 

The lower steps show what ADRIAN’S P D Q and 
SPEEDIE did to restore the natural, clean appearance of 
the Granite. The entire job was done by two men in less 
than two days, using less than 2 gallons P D Q and 
10 lbs. SPEEDIE. 


PDQ sells at $7.00 per gallon. 
SPEEDIE sells at $9.00 for 10 Ibs. 


4 gallons $25.00 
5 Ibs. for $15.00 


Write for small sample of these products today! 


MANUFACTURED ONLY BY 


CEMETERY AND YARD TRUCK 


Every Dealer should have one- of these rubber-tired sturdy trucks 


equipped with 12” diameter x 3!4” tread, 4 ply pneumatic Rubber- 


tired Wheels, complete with roller bearings. Heavy duty construction. 


3,000 Ib. capacity 


42" long, 24” wide, 1744” high 


Delivery in 4 to 6 days from receipt of 


order. Price $67.50 


DAWSON-MACDONALD CO. 


THE McLEOD PATTERN SYSTEM 
4 Great 


Time- Saver in 
DRAFTING AND 
SANDBLASTING 


You can draw absolutely Accurate Ovals and Serpentine Curves on any stone from 
a l ft. marker to a 6 ft. die with any drop up to six inches—top, concave or convex 
sides—in Moth the former time with the McLeod Pattern System and Patented Chart 


This system is used and endorsed by Hundreds of Firms. The Set Illustrated (Tem: 
pered Aluminum) costs $40.00 and is ideal for both Drafting Room and Sandblas 
Room. Our Fiberloid Set (transparent and unbreakable) has especial advantages ii 
the drafting room and sells for $55.00. Write for Information and Testimonials, — 


W. Alfred McLeod e Barre, Vermont 


These high speed emery wheels, perfected recently by Smith, 
Whitcomb and Cook engineers, have renewable Segments and 
the covers are machined on both sides, balanced and centered. 
The high speed required in operating these wheels means that the 
polishing machines must be kept in perfect alignment in order 
to assure best results and low production costs. 


6” HEAVY DUTY BALL BEARING BENCH GRINDE 


An improved model of th 
popular ''wide-tvpe' Grinder, | 
a most attractive new low pric 
Motor power has been increas 
to full 14 H.P. 

For bench or pedestal use, at 
price that will make it availab 
to many shops for tool sharpe 
ing, wire brushing, polishin 
buffing and general shop work. 


P RIC E—Completely 
equipped—for 50-60 cycle, 
single-phase A. C, cur- $ | 
TONES. cinin eetecneaeeee 3 


DAWSON-MACDONALD CO. 


178 PURCHASE ST. 


BOSTON 


178 PURCHASE ST. BOSTON 
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These columns, a monthly Monumental News fea- 
ture, are dedicated to the principle of the open forum 
and to the belief that a frank discussion of the in- 
dustrv's problems is beneficial. 

While opinions expressed in these letters do not 
necessarily agree with our own, we do reserve the 
tight to censorship on material of a libelous or 
obviously personal nature. 

Letters are solicited from all branches of the trade 
and unless otherwise requested the writer’s name will 
be published. 


LETTER ON SKETCHING 
Weatherford, Texas, May 14, 1938. 
Mr. EDWARD SQUIRES CARTER, 


% Monumental News, 
Madison, Wisconsin. 


Dear Mr. Carter: Your article on Thumbnail Sketching in 
the March 1938 issue of MONUMENTAL NEWS was very 
interesting. 


We have found that rough sketches (like we make) are 
indeed an asset in the retail business. However our sketches 
lack much in being like yours. 


In your drawings in the News we notice that your straight 
lines are clear cut. Do you make your thumbnail sketches 
with the aid of a rule, or do you free hand your work? Do 
you have a pencil with one end sharp and the other flattened? 


Any information or suggestions you might give us will be 
appreciated. 


Yours very truly, 
ALEX. RAWLINS & SONS, 
By Bert Rawlins. 


Attention to other dealers: Mr. Edward Squires Carter, 
latest addition to the MONUMENTAL News staff of contrib- 
utors, will be pleased to help anyone interested in improving 
his pencil sketching technique. Send in your rough sketches 
and Mr. Carter will be glad to offer advice for improvement. 


Mr. Bert RAWLINS, 
Alex. Rawlins & Sons, 
Weatherford, Texas. 


Dear Mr. Rawlins: Iam pleased that you found my March 
article on pencil sketching interesting and that members of 
your firm use rough sketches to stimulate business. 


In regard to the questions asked, I personally seldom use a 
rule for my sketching but believe that beginners and those who 
may have less native ability will be greatly helped by using a 
tule to block out the basic outlines. 

In answer to your question concerning a pencil with “one 
end sharp and the other flattened” you will readily appreciate 
that the point of a 4-B pencil or softer readily developes two 
edges in use, one flat for heavy lines, and the other sharp for 
fine lines. If you will take a 4-B pencil and shade in any 
area you will soon find that you have developed a flat beveled 
surface on the lead and that this surface gives broader heavier 
lines to be used for shading, shrubbery, or background. By 
giving the pencil a half-turn you can then use the sharp edge 

(Continued on page 230) 
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Copyrighted Design 


e 
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Here is a memorial of wide appeal, beautifully conceived 
and skillfully executed. . . But, what is equally important 
. attractively priced. 


The lilies, hand carved by Antonio Abbiati, add a 
distinctive touch to this monument produced largely by 
machine economy. 


Here is an ideal memorial for your show room, that is no 
gamble, outranking the sales appeal of higher priced work 
and adding tone to your display. 


Write today for our attractive quotations on this copy- 
righted design and for illustrations of other memorials 
that are now increasing sales and profits for our clients. 


REPRESENTATIVES 
George W. Cary, Zanesville, Ohio 
Aarne Bishop, Valley Stream, L. I., N. Y. 
Arthur Bishop, Hempstead, L. I., N. Y. 
J. W. Fletcher, St. Louis, Missouri 


USLE & PEROJO 


GR ARNE dR) SEA S A DA SINE 
BARRE — VERMONT 
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Why are nearly all the 


fine Monumental Granites 


Priced so High? 


230 


Bi No American granite is non-competitive 


and prices for the most part are close to 
production costs, which are determined 
by many variable factors such as age and 
structure of quarry, percentage of good 
stone, management and selling policies, 
transportation to market, etc. 


The most beautiful and most enduring 
granite is in the northern glacial belt. 
There quarries for the most part have 
been developed in recent years at higher 
costs and less time to write off overhead. 
In these quarries a small percentage of the 
stone is suitable for monuments, some- 
times as low as 5°%—the rest becomes 
expensive grout piles. 


Why is Millstone Granite 


Peiced Lower? 


HB For one reason only... 


It costs less to produce. Why? Because 
the Millstone quarry is over 100 years 
old and major development costs were 
written off before 1900. 


Because the Millstone quarry is an unus- 
ually fine formation but chiefly because 
we sell nearly 90% of our stone, fine 
but not quite up to our rigid monu- 
mental standards for building purposes. 
Therefore our monumental stone costs less. 


MILLSTONE GRANITE 


THE GRANITE WITH THE GREATEST CONTRAST 


The Millstone Operating Corporation 


Quarriers aud Manufacturers 
JAMES E. RANTA, Manager 


MILLSTONE, CONNECTICUT 
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l (Continued from page 229) 
of the beveled lead to draw the fine lines and details. Natur- 
ally this sharp edge wears quickly but can be regained simply 
by changing from time to time to the flat edge for shrubbery, 
etc: 


If you will sead me any sketches you have done, I will be 
pleased to make any suggestions for improvement in technique 
which may be helpful to you. 


Yours truly, 


EDWARD SQUIRES CARTER. 


RE: “CARBORUNDUM WHEELS” 

Passaic, N. J., June 8, 1938. 
THE MONUMENTAL NEWS, 
Madison, Wisconsin. 


Gentlemen: This letter will serve to illustrate how care- 
fully we read your publication. 


We are going to criticize the fifth paragraph on page 157 
of the April issue, namely, the expression, ''Carborundum 
Saws.” We thoroughly appreciate that it is very easy for one 
who is not in the grinding wheel manufacturing business to 
miss some of the finer details and fall into the habit of using 
such an expression which was at one time more or less common 
in the granite shops. In the first place, there is actually no 
such thing as a Carborundum Saw, if this expression is in- 
tended to refer to equipment such as coping machines. If, 
however, the expression was intended to convey the idea of 
coping wheels, then it is unfair to publicize only one manu- 
facturer of the many in the industry who produce such wheels. 


Particularly in reference to coping wheels, let us go over 
a little bit of history. Originally Norton Company, Car- 
borundum Company, Abrasive Company, and others produced 
only shellac bonded coping wheels with one inch rim on steel 
centers. Such steel center wheels are a necessity in marble work 
where heavy cuts are made in a single pass. However on 
granite, where the practice is different, and the cutting done by 
repeated passes, it was thought unnecessary to be confined to a 
steel center wheel with only a narrow rim because such great 
stiffness was not required. Therefore, over twelve years ago 
we pioneered in the manufacture of solid taper side coping 
wheels for granite and have probably furnished as many if not 
more wheels of this shape than any other manufacturer. This 
development resulted in a great reduction in wheel cost to the 
stone worker. Wheels of this solid type with taper sides are 
now supplied not only by those companies mentioned above but 
by several others also. 


In connection with the steel center wheels, we felt that the 
wheel cost to the user was too high and might be reduced 
through the use of a wider rim, and we believe that we were 
the first to offer steel center wheels made with rims two and 
three inches wide. Ours are made with a resinoid bond, and 
while some steel center wheels of shellac bond are still being 
used, all of the manufacturers of this type are furnishing wheels 
also of resinoid bond and most of them are imitating our 
wider rim. 


The correct general term for such an instrument is Abrasive 
Wheel, but if you were going to use an expression like you 
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have in this fifth paragraph, it would be necessarv for vou, 
without showing partialitv, to mention also Manhattan Saws, 
Norton Saws, Abtasive Companv Saws, and so on through the 
list of all the manufacturers producing this tool. 
We hope that vou will accept our constructive criticism in 
the spirit in which it is given, and are 
Very truly yours, 
THE MANHATTAN RUBBER MFG. Div. 
OF RAYBESTOS-MANHATTAN, INC., 
N. Clif Hilton, 
Manager, Abrasive Wheel Department. 


Epiror’s Nore: We certainly do accept your criticism and 
apologize to you, Norton, Abrasive Co., Cortland, Bay State, 
Bullard, Macklin and the many other firms who make the 
wheels so generally called 'Carborundum Wheels” in the in- 
dustry. Which may be a bouquet to the fine Advertising 
the Carborundum Company has done (including the Monu- 
MENTAL NEWS). Our only excuse, lame as it is, is common 
verbiage, we really know better. It reminds us of our early 
days punching cows in Wyoming where they thought Lucky 
Strike was a trade name for a Camel, 


A QUESTION TO THE TRADE 


MONUMENTAL NEWS. June 24, 1938. 


Gentlemen: Should we retail dealers expect the M. E. C. 
to rely solely on the quarriers and producers as a source of 
income to bring in sufficient funds to carry out their objective 
of “making the public memorial minded’? We are, or are 
supposed to be, the final beneficiaries to a great extent of the 
commissions efforts. 

I for one am willing to pay into their treasury a stated sum 
per cubic foot of sales, say 5 or 10 cents, towards increasing 
their income above bare running expenses. Of course the 
complaint will be made that those who pay nothing will also 
benefit but is that not true now in the case of the quarriers 
and producers ? 

A free discussion of this method of increasing the yearly 
fund might be of some help and surely we as beneficiaries 
should be willing to pay our part and not expect some one 
else to carry the whole load. Certainly business is not up to 
par but sitting down and just waiting for the upturn will get 
us nowhere fast. ; 

Unless we as business men wake up and wake the public up 
through an intensive national publicity campaign consistently 
carried on through continuous publicity we will continue to be 
in the back seat when the upturn comes. Spasmodic adver- 
tising is money thrown away. The small sum mentioned above 
will hurt none of us, in fact it might be more if we expect to 
make any great show towards educating the public and keeping 
it “memorial conscious”. 

JOHN HARWOOD, 
Berea, Kentucky. 


EXTRACT FROM A SOUTHERN LETTER 


“the N.L.R.B. is still buzzing around, stinging here and 
there, made a ruling against the crowd last week, and one 
against a local retail dealer, who has been practically shut down 
for lack of work for months, to the effect that, IF and AS, and 
WHEN he reopened his shop, he MUST deal with the 
UNION, etc., which sounds funny . . . inasmuch as lack of 
business even under present conditions had shut him down 
last winter, and how he can be expected to boost wages 100% 
and OPEN up at all is beyond me!” 


POR TUN 19:38 


E LIB ER TON, 


PROTECTED MEMORIES 


The workmanship, material and life of the 
memorial are guaranteed when you buy 


STONE ETERNAL 


MEMORIALS 


LET US QUOTE YOU 


Georgia Granite Corporation 
GEORGIA 
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Setect 
'F/C' BLACK 


(ontrast 


AT 
ays 


FOR MEMORIALS 
OF 


BEAUTY 


WORKMANSHIP 
AND 


DURA Bobbi ry 
v 


FRENCH CREEK 
GRANITE CO. 


SAT PET Eons? PIAN 


p ORT AEE 
IMPORTERS 
OF 
ITALIAN MARBLE 
STATUARY 


LARGE 
SELECTION 
IN STOCK 


at all times 


Write for 
Descriptive Folder 


4 c. MODERN MEMORIALS 
combined with our artistic Italian Marble 
Statuary become expressive monuments of 
extraordinary symbolic appeal. Our attrac- 
tive prices assure good profits. 


H. A. WHITACRE, INC. 


66-67 SIXTX-NINTH STREET 
MIDDLE VILLAGE LONG ISLAND, N Y. 
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A SALESMANAGER’S LETTER 

TO HIS MEN 

Tire are two types of salesmen— 
good and bad. The good salesman 

Operates efficiently and secures more 

sales because he has conscious control 

of his sales efforts and works as though 

he has a definite task to perform. That 

task is getting business and doing it 

consistently. 

The poor salesman does not seek to 
improve his selling technique. He is 
constantly looking for excuses to ex- 
plain his lack of production. His terri- 
tory is too large or too small, or so poor 
that there is no hope of obtaining busi- 
ness. His prospects are “hard boiled” 
and can’t be sold by anyone. The 
weather is inclement. He had a bad cold 
and was therefore indisposed. Some- 
times he will give legitimate excuses, but 
in the majority of cases the salesman is 
at fault. He resists self-examination. 
He is reluctant to follow helpful advice 
because of its effect upon his self-esteem. 
He prefers to go on fooling himself day 
after day rather than admit failure. 

You have no excuse for failure. You 
have control of yourself and your ef- 
forts. Any salesman will lose some sales 
but the successful man reduces his loss 
by cashing in on the failures of others in 
the same line of business. The unsuc- 
cessful do not attempt to learn anything 
from others. 

Every salesman is a bundle of habits, 
both good and bad. These habits are 
the result of thought or lack of thought. 
The best way to root out all bad habits 
is through an honest, personal inventory. 

First, analyze your sales talk. Maybe 
it's missing fire. Perhaps a little more 
practice or a little more knowledge would 
increase its effectiveness. A great musi- 
cian once said that if he didn’t practice 
for a single day he noticed flaws in his 
technique; that if he didn’t practice for 
two days the flaws were more noticeable, 
and if he failed to practice for three days 
his audience sensed his faulty playing. 

It is an injustice for any clear thinking 
man to fool himself. When you make 
excuses for your inability, inaction or 
non-production, you are merely showing 
yourself a good time, attempting to sell 
ideas to yourself which have no founda- 
tion, causing loss of time, money and 
reputation. 

You can get out of selling only what 
you put into it. Make a close study of 
your work, find out your weakness and 
strengthen it with knowledge and prac- 


tice. The result will be pleasant and 
profitable, and you will stop fooling 
yourself. 
x Ok k 

Salesmen are more prone to drooping 
morale at times than other people: be- 
cause they are doing creative work. 
They depend all day long upon their 
originality, their resourcefulness and 
their imagination. Unless they are able 
to keep their minds clear and think posi- 
tively, they inevitably fall into a negative 
state of mind. 


Sometimes this is caused by continually 
talking about poor business and tough 
times and how hard it is to sell. Again, 
it may be due to some unusual resist- 
ance or an unconscious relaxation of ef- 
fort, a very natural and human failing 
and not uncommon to salesmen. The 
interesting thing is that conditions have 
not changed. Only the mental attitude 
of the individual has changed. 


This condition is due to spiritual, 
mental and physical fatigue and by rest- 
ing spiritually, mentally and physically 
the pressure is relieved and the mind 
swings back to normal again. When you 
rid your system of negative thoughts you 
will experience the inevitable reaction. 


When you start the motor of your car 
you have sufficient evidence of an abund- 
ance of power, but until you throw in 
the clutch and shift gears your car will 
not move. You, too, have plenty of 
power, but unless you take advantage of 
that power you are not doing justice to 
yourself. 

Salesmen are the greatest single eco- 
nomic business factor in the business 
world. Upon them rests the welfare of 
societv in general. Xou belong to this 
great army. Although the loss of your 
individual efforts may not upset the gen- 
eral scheme of things, it does affect your 
earnings. 


Business is being done every day be- 
cause salesmen are on the job. You can 
have your share of business by simply 
making the effort. You can increase 
your production, increase your income, 
increase your happiness by following 
through with the courage of your con- 
victions and sustained interest in your 
work. 


Do not permit anything to arrest your 
momentum. Do not permit negative 
thoughts to control your actions. Do not 
use them as excuses, even to yourself. 
The best way to get out of a slump is to 
keep out. 


MONUMENTAL NEWS 


THE BEAUTV AND GHARAGTER 


of the ornament and lettering furnished bv us in the Campbell-MeCallum 


Monument illustrated herewith is representative of the usual run of 


monumental work going through our plant. GEORGIA SILVER 
GREY MARBLE was the material used in this beautiful Monument. 


Prompt service given to the established retail trade. 


THE GEORGIA MARBLE FINISHING WORKS 
"Builders of Fine Monumenta” 
CANTON ~ ... GEORGIA 


FOR JUNE 1938 
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EVERV 


ARCHITECT 


“ON THE TOP” 


USES ONLY 
SGA’S EVERLASTING 


GRANITE FOR 


MONUMENTAL AND BUILDING PURPOSES 


Svenska Granitindustri Aktiebolaget 
KARLSHAMN, Sweden 


FOUNDED 1896 


Keep a Cost Record of Every Monument 


The Monumental News Sales Record, shown in reduced fac-simile here, is a simple, practical and con- 


venient means of keeping a systematic record of the purchase and sale of every monument. 


Sold to 


kk 


Cost at Oüarry =) = 
Freight from Quarry 
Freight to Destination_____ 
Hauling, Depot to Shop____ 
Hauling to Cemetery 
Lower Base 
Markers a aa 
Corner Posts 
Base Name 
Inscriptions 
Monogram 
Tracing ss. € f'qa 71, 
Foundations 
Setting 
Boxing 


Agent's Commission 
Percentage to cover Rent, 
Taxes 


Interest, Insurance, Bad 
Debts; etc Lae 
Total. Cost) =A CS 


REMARKS 


SKETCH OF MONUMENT HERE 


Tells at a 
glance when and where 
the monument was 
bought, to whom sold, 
when and where erect- 
ed; shows first cost 
and all the incidental 
expenses. It saves 
money by avoiding fu- 
ture mistakes on mon- 
uments of similar de- 
signs. 

Highly endorsed by 
many successful dealers. 


The pages are 8 x 103% 


inches, substantially 


bound, 


MADE IN TWO SIZES 
200 page Sales Rec- 
ord with index, 
postpaid: 22222) $5.00 


300 page Sales Rec- 
ord with index, 
$ 


postpaid .... $ 00 
200 page Sales Rec- 

ord wit Monu- 

mental News one 

veAr EE ee B00) 
300 page Sales Rec- 

ord with Monu- 

mental News one 

Tenra NEL 88:00 
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114 S. Carroll St. 
Madison, Wis. 
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If Xou Are Coping or Molding Marble 
You'll Like the UNIFORMITY of Norton Wheels 


NORTON COMPANY 


WORCESTER, MASS. 


New York Chicago Detroit 
Philadelphia Pittsburgh Hartford 
Cleveland Hamilton, Ont. 


London Paris Corsico, Italy 
Wesseling, Germany 


W-658 


ORTON uniformitv is a result of accurate control of 
manufacture and materials. 


Uniformity of abrasive — assured by careful control of raw 
materials and processes at the Norton electric furnace 
plant. 


Uniformity of bond —assured by checking all raw materials 
by exact chemical analysis. 


Uniformity of burning—assured by tunnel kiln firing of vitri- 
fied wheels and closely controlled ovens for baking organic 
wheels. 


Uniformity of structure — assured by the Norton patented 
controlled structure process. The correct amount of abra- 
sive and bond is always molded into the wheel. 


Together they give uniformity in grinding action—grinding 


action that you can depend on every time—that gives economy 
in your grinding room. 


"NORTON ABRASIVES 


OR UNE 110019 8 
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How CARBORUNDUM Brand Moulding Wheels 
helped produce this outstanding memorial 


NE of the most striking exhibits at the Cleve- 

land convention was the Goodhue memorial, 
designed and produced by the Vermont Marble 
Company of Proctor, Vermont. e Made of Yule Col- 
orado marble, this dignified, well-balanced monu- 
ment stands 10 feet 3 inches high and weighs 
nearly 10,000 pounds. e Notice 
the sharp, well-defined grooves, 
checks and beads ... cut by 


neo. U.S. 


ABRASIVE 


CARBORUNDUM 


REG. U. S, PAT. OFF. 


COMPANY ° 


Carborundum Brand Silicon Carbide Moulding 
Wheels. Note the clean-cut arrises . . . produced 
by Carborundum Brand steel center coping, edg- 
ing and slotting wheels. e Modern grinding ma- 
chinery and Carborundum-made wheels play an 
important part in producing memorials like these. 

Write for a complete list of 


(e A R B O R RU NDUM  Carborundum products for the 


AT. OFF. 


PRODUCTS stone trade. 


Design Copyrighted by Vermont Marble Co. 


NIAGARA 


FALLS, 


N. 


y: 


Sales Offices and Warehouses in New York, Chicago, Philadelphia, Detroit, Cleveland, Boston, Pittsburgh, Cincinnati, Grand Rapids 


(Carborundum is a registered trade-mark of The Carborundum Company) 
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Quality Sawing Because 
t's Samson Steel Shot--- 


The Best Shot Money Can Buy 


This slab will be sawed better because its 
being sawed with Samson Steel Shot. 


With the strength and stamina that Sam- 
son Steel Shot imparts sawing can be done 
faster, using less shot per square foot. 


For over 50 years the Pittsburgh Crushed 
Steel Company has pioneered in the field 
of steel abrasives for sawing .. rubbing.. 
a polishing. Its research speaks for itself in 
a superior shot for your purposes. 


FOR YOUR 
DISPLAY 


This Copyrighted 

Hanley cross de- 

sign has wide ap- 

peal. Its symbol- 

ism and beautiful 

simplicity have 

made it extreme- 

ly popular. Our This monument 
Master Crafts- was cut in Pre- Í 
manship insures mier Pinkaitry l tells the storv. 

the utmost in this stock for i i 

realization. This $ real color: a We stock and manufacture: 


tablet is available AN QUINCY -- BARRE -- WESTERLY 


in either polished 
oaan ereda ac BALMORAL RED -- BEERS RED 


ish at most at- es PREMIER PINK -- MILFORD 
tractive figures. : SWEDISH BLACK -- EMERALD 


In every case 
ie eh. naa PEARL -- BLUE PEARL — PETER- 


ment has been ka HEAD SCOTCH 
stocked, it has : Pr 
been quickly sold — -o 
at a nice profit. i Convince youself of 


for excellence of workmanship 
and a reasonable price. 


This unretouched photograph 


Quotations upon A O the Superiority of out 
request. 


merchan dise 


C. L. O‘CLAIR GRANITE WORKS 
WATERBURY, VERMONT GRAY ROCK GRANITE CO., QUINCY, MASS. 


REGISTERED U. S. PATENT OFFICE 


TECHNACRAFT MEMORIALS 


The above photograph shows another name on the rapidly 
increasing list of prominent families who have chosen a 
Technacraft Memorial. This memorial was manufactured, 
using the Technacraft process, by Cook, Watkins & Patch, 
Inc., and was erected by J. G. Newall of Lawrence, Mass. 


Edward J. Neil, Jr. was the distinguished young corre- 
spondent of the Associated Press, who had been so success- 
fully reporting the present war in Spain. His short but 
brilliant career started in the Press Bureau at Baltimore and 
was brought to an unfortunate end when a stray shell struck 
the car in which he was riding. He was brought back to 
America and laid to rest in the cemetery of the New Eng- 
land town in which he had lived. 


EDWARD J. NEIL, JR. 
Diep ZARAGOZA, SPAIN 


“He is home 
To sleep forever 
Among his own.” 


Cook, Watkins & Patch, Inc. 


221 Columbus Ave. Boston, Mass. 


Plants át Larte, Vermont 


EMPIRE STATE BUILDING, NEW YORK CITY 
The lower part of the facade is covered with polished 
Jack AKF granite. 

Architects: Shreve, Lamb & Harmon. 


Jontractors for the granite work: Haskel & Sons, Inc., 
3rooklyn. 


GRANITE 


IS USED WHERE 


HIGH GRADE GRANITE 
IS REQUIRED 


BUILDINGS, 
MONUMENTS, 
SCULPTURAL WORKS 


EBONY BLACK AKF 
BONACCORD BLACK AKF/LGA 
BONACCORD BLUEBERG AKF 
NEW GREEN AKF 

RED GRANITES AKF 
LABRADORS. 


WRITE OR CABLE: 


THE LEVERHULME MONUMENT, 
LIVERPOOL, ENGLAND 


The granite work in AKF granite, Bonaccord Gr 
Blueberg. 


Executed by Granitwerk Adam Muller, Wirsberg, Bavar 


“FERNSTROMS’” 


Karlshamn, Sweden 


FOR JUNE. 193'8 
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AGS Me Monumental News Publishing Company S33 


. ESTABLISHED 1889 = ja 
114 SOUTH CARROLL STREET, MADISON ,WISCONSIN Oe 


B.S.WHITAKER, President 
Cditecal 


AN 18TH CENTURY fa OUR = we are constantly G often ġeni a refreshing e a 
our present problems were as acute in earlier times. e protection of copyrighte 
ADVERTISEMENT 


Memorial Designs, and the general question of what constitutes unjustified plagiarism 
AGAINST PLAGIARISM and what desirable adaption, which so concerns us today is anything but modern, 
as a study of the following curious advertisement in 1759 will testify. Dr. John- 
son, famous 18th Century literateur and Coffee House Winchell, published the following advertisement in 
order to suppress the piratical practice of inserting his Idlers, without any acknowledgment, in other 

publications. 


LONDON, JANUARY 5TH, 1759 
Vol. 50, No. 6 THE Proprietors of the papers entitled The Idler, having found that those essays 
June, 1938 are inserted in the newspapers and magazines with so little regard to justice or de- 
cency that the Universal Chronicle, in which they first appear, is not always men- 
tioned, think it necessary to declare to the publishers of those collections that, how- 
ever patiently they have endured these injuries, they have determined to endure them 
no longer. They have seen essays for which a very large price is paid transferred 
with the most shameless rapacity into the weekly and monthly compilations, & 
their rights, at least for the present, alienated from them before they could them- 
selves be said to enjoy it. But they would not willingly be thought to want tender- 
ness even for men by whom no tenderness hath been shown. ‘The past is without 
remedy, & shall be without resentment. But those who have been thus busy with 
their sickles in the fields of their neighbours are henceforward to take notice that the 
time of impunity is at an end. Whoever shall, without our leave, lay the hand of 
rapine upon our papers, is to expect that we shall vindicate our due. We shall lay 
hold, in our turn, on their copies, degrade them from the pomp of wide margin 
and diffuse typography, contract them into a narrow space, and sell them at an hum- 
ble price; yet not with a view of growing rich by confiscations, for we think not much 
better of money got by punishment than by crimes: we shall, therefore, when our 
losses ate repaid, give what profit shall remain to the magdalens: for we know not 
who can be more properly taxed for the support of penitent prostitutes, than prosti- 


tutes in whom there yet appears neither penitence nor shame. 


ONGRATULATIONS to the M. E. C.— the Harmony Blue Granite Co. — M. E. C. President 
BET-POURRI Maurice Kellev, M. E. C. Secretarv Roswell Austin, on their newest member and their revival of 
the Course of Salesmanship. . . . And last but not least we're almost back to a regularly monthly 
publishing date which with the help of the Lord and our printers we'll maintain for the next fifty years 
— . . and that’s that until next month. 


SUBSCRIPTION TERMS: United States and Possessions, Mexico and Cuba one year. $3.00: two years, $5.00; three years, $8.00; 
five years. $12,00. Canada and other countries. $3.50 a year. Singie copies 50 cents. Published on the twenty-fifth of the 
month. Copy for advertisements and reading matter should reach us by the tenth of the month. 


A SVMBOL OF 


SENTIMENT IN STONE 


(The experiences recounted in these “case histories” 
are based upon factual incidents but all names and places 
are fictitious. Certain license is likewise taken with the 
incidents further to conceal the identity of the memorial- 
ist, his client and any other persons involved.) 


HERE is nothing new about this idea of personalizing the 
ew The story in stone, be it in words or carvings, 
dates back to the very origin of art itself. How we came to 
abandon articulate sentiment, to make our memorials so imper- 
sonal, is a long story. That the fault was largely our own, 
none can deny. Nor can they deny that the remedy likewise is 
in our own hands. The amazing thing about it all is that the 
memorial idea has persisted despite the downright meaningless- 
ness of much that we have done in the name of commemoration. 
The vast majority of the monuments in our cemeteries perpetu- 
ate nothing more than a name, and dates. To be sure, the 
monument itself is a symbol of memory. The fact that it was 
placed on a plot conveys the inference that someone cared, 
someone remembered. But so far as actually expressing any 
sentiment, emotion or devotion, well, it is virtually a lost art. 


Fortunately, the crisis in which we find ourselves has opened 
our eyes to the fact that the time has come when we must make 
the memorial mean something—mean much—to the bereaved. 
It is the purpose of these case histories to recount actual inci- 
dents in which the resourceful craftsmen of yesterday and today 
succeeded in personalizing the memorial, in making the selec- 
tion of a memorial an emotional and satisfying experience to the 
bereaved; and in restoring sentiment and association of ideas to 
the one object in the world which, of all things, should express 
sentiment,—the memorial. Here then, is another case history 
based on an actual experience and one which long ante-dates the 
current revival of the personalized memorial. 


Brandon had spent three days —or rather three afternoons 
at the White House. His work finished, to the satisfaction of a 
rather difficult client who was then the incumbent of the Man- 
sion, Brandon taxied in haste to his hotel, anxious to leave the 
insufferable heat of our capital in summer. Fortunately for 
these case histories, he managed to make the Congressional 
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A “Case History” by the Designer-Salesman 
in Which He Recounts Another Story About 


Personalizing the Memorial 


Limited. Just as the train was leaving the hottest railroad ter- 
minal north of the equator, one of the outstanding personalities 
in the memorial craft walked into the club car and greeted 
Brandon. We will call this prominent memorialist Mr. 
Murchison. 


Mr. Murchison is known to every one who has been in the 
craft long enough to know the leaders in our field. Brandon 
was delighted to meet a friend and to have an afternoon in 
which to talk at length with a man whose career is rich in ex- 
periences. Elderly, senatorial in bearing, cultured, world- 
travelled and a “regular fellow”, Mr. Murchison has well earned 
the reputation and high esteem he enjoys within and without 
the industry. 


“Congratulations, son!’’ Mr. Murchison exclaimed as he 
sighted Brandon in a seat near the door. “It must have been 
quite an experience living around the White House several days. 
Barton just told me about it. If we couldn't get the order, 
I'm damned glad you did!” And he meant precisely what he 
said. 


After a few pleasantries, the conversation drifted to a recent 
competition held by the War Department for an important pub- 
lic monument. A large number of drawings had been sub- 
mitted in the competition, and by bull luck mixed with a little 
research, two of Brandon’s drawings had won first and second 
place. Both drawings introduced a 'sentimental association of 
ideas' which must have hit the committee. 


“Tell me,” Murchison asked, “how did you come to think of 
the bas-relief you used on both of those designs?” 


“Well J. D.” Brandon replied, “it was a bit of sheer luck. 
We knew that a lot of paintings and decorations had been done 
with ‘Clyde’ for a theme and we had a hunch that some of 
these would introduce symbols and the like which we might 
shoot into our design. I happened to be here in Washington 
soon after we tackled the problem and a friend of mine gave me 
the answer to ‘my prayer. He is an old military schoolmate of 
mine and he has been secretary to Senator ‘Bolton’ for many 
years. When I mentioned the competition, and what I was 
seeking, he took me into the Capitol building and right there in 
a lunette I found what I wanted,—a mural depicting the famous 
inventor at work on a model. It was done by a big shot. We 
found photographic prints and when I got back to New York 
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we reproduced the scene in bas-relief on our model,—and that 
is that.” 


“So that was it!’ exclaimed Murchison. He reflected a 
moment, and then he said; “You know, we need to do more 
of that sort of thing in this business. If only we would take 
the time and imagination enough to put a story into our memo- 
tials—public and private—a sentimental association of ideas or 
places, something that would strike a chord, an emotional reac- 
tion in the customer, and the passerby in the cemetery! Or even 
if the idea meant something personal or intimate to the family 
alone! Now a lot of other models in that competition showed 
the old man at work on a model or watching a ship or what not, 
but your hunch of reproducing that mural right there in the 
United States capitol is what hit that committee! Which re- 
minds me of something that happened to me several years ago.” 
And here is the story as Mr. Murchison told it, condensed but 
factual: 


“Two years ago' Mr. Murchison began, “I spent several 
weeks in Palm Beach, taking a good long rest. One afternoon 
at the club, I met up with some folks from Pittsburgh whom we 
had known for many years. In fact, we'd crossed the ocean 
once or twice with them years ago. After finishing a terrible 
game of golf, I met them by agreement in the lounge and we 
renewed our acquaintanceship with the result that my wife and 
I were invited to tea with them the next afternoon.” 


“Naturally, we went. As the party wore on, I got into con- 
versation with a Mrs. Nelson of Pittsburgh—The Morton Brice 
Nelsons, steel people. She was a handsome, smartly dressed 
woman in her late fifties and obviously a widow. We drifted 
into talk about Europe, especially France and Paris. Her hus- 
band, it seems, was a great student of Napoleonic history. He 
spent a lot of time each year in Paris browsing around for books 
and pamphlets and articles about the Emperor. He is said to 
have had the largest private library of books and writings on 
Napoleon in this country, if not the world. And he had a habit 
of taking his wife each evening, when they were in Paris, to the 
Emperor’s tomb where he would stand in the twilight gazing 
down in solemn reverence upon the huge sarcophagus which, as 
she put it, ‘was a symbol of the man my husband worshipped’.” 


Mr. Murchison paused a moment, then he asked, “Am I 
boring you?” 


Brandon assured the old gentleman that he was anything but 
bored, adding: “And I think I know what's coming!” 


“Perhaps you do” continued Mr. Murchison. “Anyhow, I 
talked on with the lady for a while and then as people began to 
leave, we parted with the hope that we might meet again soon. 
Our hostess, Mrs. Norton, urged me to come again to see them 
while I was in Florida, perhaps for dinner some evening. 


“Well, the next afternoon when I reached the club house 
after a ‘worser’ game than ever, I found a message to call Mrs. 
Norton. I did. It seems that after I went, Mrs. Nelson, the 
widow, had mentioned her long conversation with me, express- 
ing the wish that Mrs. Murchison and I could come again while 
she was visiting the Nortons. In some way it must have come 
out that I was in the monument business whereupon the widow 
remarked that she was having trouble in locating a design for 
her husband’s memorial and that I might help her. So, the 
Nortons asked us for dinner the next day. 


“After coffee in the living room, the next night, Mr. Norton 
suggested that Mrs. Nelson and I had some business to discuss 
and he led us into the library. Well, to make a long story short, 
Mrs. Nelson reviewed her experiences with dealers and salesmen 
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after her husband's death, and how the flood of conflicting sug- 
gestions and designs had left her bewildered. ‘Somehow’ she 
said, ‘not a single thing I’ve seen seems to be appropriate for 
my husband,—anyone of the designs or ideas would be just as 
good for the Smiths, Browns and the Joneses as they are for us. 
Surely there must be something that would represent 47m, that 
would be, well, personal and intimately associated with him.’ 
And then she went off into the usual story about her loss and 
his character.” 


Mr. Murchison paused to light a cigar. He reflected a 
moment and then continued: “As I was saving about your de- 
signs in that competition; where we fall down is in making 
suggestions and recommendations before we have sufficient data 
which might give us a clue to an idea,—a theme for the me- 
morial or the decoration. Now those fellows out there in Pitts- 
burgh, they must have known a lot about Nelson and his inter- 
ests. If not, they could have found out what I found. And 
yet, some were advocating a ctoss because the Nelsons were 
Episcopaleans, others argued for a screen—which would have 
been good so far as the lot was concerned—and others from 
New York and elsewhere, all seemed to advocate a different 
scheme with no sentimental reason why this or that design was 
best for Mr. Nelson, which is all that Mrs. Nelson had in mind, 
—a memorial to her husband! 


'Now what gripes me is that some of these dealers were sore 
at me because I walked away with that contract. A few fellows, 
like your father who didn’t happen to be on that job, congratu- 
lated me for taking it away so easy and at such a price. And 
yet, there was nothing clever or brilliant or remarkable about 
the incident. The answer to that lady's problem was as simple 
as two and two. Here was a man who literally worshipped 
Napoleon, who had spent much of his life steeped in Napo- 
leonic literature. And think of those evenings in Paris, Nelson 
and his wife making a ritual of visiting that tomb in the twi- 
light and gazing down upon the huge sarcophagus! The two of 
them there together! Sentiment? Association of ideas? Emo- 
tional appeal? What in hades could anybody suggest for the 
Nelson memorial other than a reproduction or an adaptation of 
Napoleon's tomb? And the minute I suggested it, well, the 
poor soul broke down and cried. That memorial, my lad—and 
you've seen it of course—has been a real blessing to that woman. 
Yes, we've got to do more of that sort of thing, and do it 
quickly.” 


NATIONAL MONUMENTS 


Count not the cost of honour to the dead! 
The tribute that a mighty nation pays 
To those who loved her well in former days 
Means more than gratitude for glories fled; 
For every noble man that she hath bred, 
Lives in the bronze and marble that we raise, 
Immottalized by art’s immortal praise, 
To lead our sons as he our fathers led. 


These monuments of manhood strong and high 
Do more than forts or battleships to keep 
Our dear-bought liberty. They fortify 
The heart of youth with valour wise and deep; 
They build eternal bulwarks, and command 
Immortal hosts to guard our native land. 
—HENRyY VAN DYKE. 
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Memorial Extension Commission, Inc., Meets 


HE executive committee of the Memorial Extension Com- 

mission, Inc., held important meetings in New York City on 
June 7th and 8th. Maurice G. Kelley, president and chair- 
man of the executive committee presided. Of great interest to 
the entire memorial industry was the announcement to the 
effect that the Harmony Blue Granite Company, Inc., of Elber- 
ton, Ga., has applied for and been admitted to membership in 
the M. E. C. 


This announcement is of great importance because it marks 
the first time that a southern granite producer has joined with 
northern and northwestern producers in working for the prin- 
ciples outlined in the program of the M. E. C. 


“The executive committee of the M. E. C.,” President Kelley 
said “is deeply gratified that a southern producer has aligned 
itself with the other members of the M. E. C. It is the in- 
tention of the executive committee to continue an aggressive 
policy of seeking to enlist additional new producer-members 
from the southern and western granite and marble belts. 


Every effort will be made to increase the national scope of the 
M. E. C. membership.” 


It was reported that the M. E. C. office has received 1,025 re- 
plies to the questionnaires mailed out several weeks ago to 
retail dealers throughout the United States. It was also re- 
ported that additional replies to the questionnaires are being 
received daily. A 


It was also reported to the executive committee bv General 
Manager Roswell M. Austin of St. Albans that over 600 retail 
dealers have inquired as to how they can secure copies of the 
course on salesmanship and retail business management which 


was published a number of years ago through the sponsorship 
of the M. E. C. 


Because of this manifestation of dealer interest in the sales 
coutse the executive committee at their New York meetings 
interviewed representatives of the Trade-Ways, Inc., publishers 
of this sales course, in regard to the possibilities of reprinting 
the course and adding to it a talking slide film. This medium 
is now being used by the General Electric company and several 
other corporations. 


Also interviewed at the Tuesday and Wednesday sessions 
were members of the executive committee of the Interborough 
Memorial association. Members of the committee expressed 
to the M. E. C. officers their hearty approval of the recently 
announced M. E. C. program and asked for cooperation on 
several problems which are facing dealers in the metropolitan 
district of New York. 


“The meetings at New York were very encouraging, indeed, 
to the members of the executive committee,” President Kelley 
explained. ‘The increased interest which dealers throughout 
the country are exhibiting in the M. E. C. has been a source of 
great pleasure to those actively connected with that organiza- 
tion. The addition of the Harmony Blue Granite Company, 
Inc., to the membership rolls is also highly gratifying to the ofh- 
cers. With a continued manifestation of dealer interest and 
with a successful continuation of our membership campaign, 
it would appear that the M. E. C. will soon be in a position to 
carry through to completion many ideas and plans which have 
been impossible of execution because of lack of funds as well 
as producer, manufacturer and dealer interest.” 


Pre-Training of Cutters 


pee ue of granite cutter apprentices is contem- 
plated in a four-way agreement being discussed by the 
Barre Granite association, the local branch of the Granite 
Cutters’ International association, the National Youth admin- 
istration and the city of Barre, it has been learned from a 
reliable source. 


In the depression years the fact has been noted that appren- 
tices were not being trained in the granite cutting trade, the 
while many expert cutters were retiring because of advancing 
years, 


The NYA has offered, it is understood, to supervise a 12- 
week course for the manufacture of granite ashlar and other 
granite products for the city of Barre. Manufacturers would 
furnish the stone and the equipment, while the NYA would 
pay the wages of boys while working at this project, and also 
the wages of a foreman. The work would consist of that 
which an apprentice is usually given to do during the same 
period of his apprenticeship in a manufacturing plant. 


The practical work would be supplemented by courses of in- 
struction in related information, with the instructor furnished 
by the NYA. The instruction as tentatively laid out, would 
consist of the history of the granite-cutting trade, of trade 
mathematics, drawing, good health practices, safe industrial 
practices, etc. 
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As the plan is skeletonized, boys finishing the course would 
be placed in industry as apprentices, having finished the pre- 
apprentice training. 


The benefits from such a training course, inquiry has re- 
vealed, would accrue to all four units cooperating. The manu- 
facturers would be supplied with apprentices without the nec- 
essity for six to 12 weeks of costly “breaking in.'. The union 
would accomplish one of its objectives, that of seeing that ap- 
prentices are continually being brought along to supply the 
demand for skilled workmen. The city would obtain mate- 
rials, cut to fit, for retaining walls and other purposes in con- 
nection with the many projects under way. The NYA would 
accomplish its objective: To make youth more employable. 


Twenty-four boys would be accommodated in the first 12- 
week project. It is the aim of those sponsoring the training 
to have an “observation committee,” consisting of representa- 
tives from the four groups concerned, to watch the plan’s 
operation and study the results. If the plan is successful and 
there is a continued need for more apprentices, it is hoped to 
conduct more courses. 


Every boy before being accepted for training would be given 
a physical examination to determine if he is prone to silicosis. 
Dust removal devices would be utilized and students instructed 
in the proper method of operating them. 
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RESTRAINT OF TRADE IN THE 
MONUMENT BUSINESS 


By LESLIE CHILDS 


A A GENERAL tule, the buyer of a going monument busi- 
ness will want a reasonable amount of protection against 
after competition by the seller. The latter, on the other hand, 
may well be cautious in agreeing to restrictions to the end that 
they may not become burdensome if he thereafter desires to 
reengage in business. 

For trade restrictions, agreed to in aid of the sale of a busi- 
ness, usually mean what they say; and, if reasonable in their 
scope, will be enforced in accordance with their letter and spirit. 
Here is a point that should never be slighted, especially by 
sellers, in the sale of an established business. And, as an illus- 
tration of judicial construction of a contract of this kind, the 
following case may be reviewed with interest and profit. 


MONUMENT BUSINESS SOLD 


In this case one Simpson and one Skaggs were competitors in 
the marble and tombstone business in the city of Murray which 
contained a population of about 3000. Simpson sold out to 
Skaggs for the sum of $1,425 cash, and signed the following 
contract. 

“This is to certify that I will not open up a marble shop in 
the city of Murray in three years”. 

Following this, Simpson reengaged in the business in a loca- 
tion about 150 feet outside the city limits of Murray. Skaggs 
then brought the instant action for an injunction, on the grounds 
that this reengaging in the business by Simpson, before the 
expiration of three years, constituted a violation of the contract. 

Simpson took the position that he was within his rights, and 
pointed to the fact that he had not located within the city limits 
of Murray. His contention being that, under the letter of his 
contract, he had the right to reenter business so long as he was 
outside the city limits. In other words, he stood upon the 
strict letter of the contract. 

Upon the trial, the evidence clearly showed that at the time 
of the sale it was the intention of the parties that Simpson 
would not compete with Skaggs for the period of three years. 
And, obviously, by locating just outside the city limits, Simpson 
would naturally draw his old customers and compete. 

The lower court, however, found for Simpson. Evidently on 
the ground that he could only be held to the letter of the re- 
striction. Skaggs thereupon appealed to the higher court. 
Here, in reviewing the record, and in reversing the judgment 
the court reasoned as follows: 


WHAT THE COURT DECIDED 
“The only serious question in this case is whether or not the 
tights of the parties are to be determined and fixed by the strict 
letter of the writing. By its terms Simpson only obligated him- 
self not to engage in business in the city of Murray. That he 
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Be sure in purchasing a business. that your 

contract protects you from competition from the 

seller, that restrictions are so worded as to leave 
no question as to meaning 


violated the spirit and intention of the writing when he went 
outside the city limits 150 feet and set up business is not open 
to doubt. 

“He insists, however, that his rights must be adjudged by the 
very words of the contract, and that Skaggs must be left without 
redress because he has not violated the letter of the writing. 
In this view of the transaction we cannot concur. 

“In the construction of contracts, * * * it is well set- 
tled that they must be read and construed in the light of the 
intention of the parties at the time the contract was entered 
into, if this can be done without doing violence to the writing. 
And to arrive at the intention of the parties, it is competent to 
look to the conduct, conversation, situation, and circumstances 
surrounding the parties. * * * 

“Considering this contract from this standpoint, it is mani- 
fest that it was the intention of both the parties to it, and an 
essential part of the consideration for the purchase, that Simp- 
son should not engage in business in Murray or its vicinity, or 
in territory where he would come directly into competition with 
Skaggs for the term of three years. This does not mean that 
Simpson may not at other places establish himself in business, 
but only that he must not do so in the territory in which it may 
be presumed he would come into direct opposition with Skaggs, 
or in the territory in which he had been doing the business that 
he sold. 

“We, therefore, conclude that Skaggs was entitled to an in- 
junction restraining Simpson from conducting his establishment. 
The question of damages the court may submit to a jury. 
x * œ= Wherefore the judgment of the lower court is re- 
versed, with directions for a new trial in conformity with this 
opinion”. (III S.W. 251) 


CONCLUSION 


The foregoing case constitutes a fair presentation of how the 
majority of courts reason in construing contracts in restraint of 
trade, entered into in aid of the sale of a business. Here both 
the letter and spirit of the agreement are taken into considera- 
tion, where this is possible without clearly flying in the face of 
the writing. 

In the light of which, it is obvious that care should be in 
order when contracts of this kind are being drawn, and both 
patties should thoroughly understand the scope of the restraint. 
Otherwise, such a contract may easily become a source of costly 
after dispute. The law books are freighted with cases of this 
kind that have arisen in almost every field of industry. And, 
as an example of judicial construction in a case involving the 
sale of a monument business, the case reviewed is squarely in 
point and may well be had in mind when contracts of this 
character are being entered into. 
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Subscribers are Invited to Submit their Legal Problems for Discussion. 


The Legal Department 


Conducted bv A. L. H. STREET 


Authoritv on Cemeterv Law and Legal 
Editor of the Monumental News 


Copies of the Legal Editor's 


Comments Will Be Mailed Free of Charge to Inquiring Subscribers in Advance of Publication 


E Every monument dealer should not only familiarize him- 
self with all the statutes and appellate court decisions of 
his state specially bearing on his business, but also have 
at hand for ready reference copies or summaries of these 


laws and decisions. 


To assist our readers in this regard, 


we will publish, from time to time, abstracts of laws and 
decisions covering the several states, treating each state 
under a separate heading. 


It is suggested that these compilations be clipped and preserved either in a scrap 


book or pasted on file cards. 


Although the materia] will be of special interest to subscribers doing business in the 
particular states covered, many readers are apt to find it worth while to preserve all 
of the installments, as a means of comparing the laws of the different states on identical 


subjects. 
uniform legislation be brought about. 


Only through careful study of the laws of other states can improved and 


Variations in Memorial Dimensions 


UESTION has been raised as to the 

right of a cemetery superintendent 
to obstruct the setting of monuments or 
markers that vary slightly in dimensions 
from those that have been specified. 

We are not informed as to whether the 
specification of dimensions from which 
there is a slight variance appears in a con- 
tract with the lot owner for whom the 
memorial is set, or whether it appears in 
some rule of the cemetery association. 
So, we will briefly discuss the subject in 
both of these possible aspects. 

In the first place, dictatorship has not 
yet gotten such foothold in this country 
that a cemetery superintendent can make 
tules. He can do no more than enforce 
such reasonable rules as the cemetery 
board or state legislature may make. 

Hence, our first question is whether or 
not the particular cemetery has a rule or 
by-law that prescribes specifications of 
dimensions for monuments and markers? 
If not, neither the cemetery nor its super- 
intendent can interfere on this subject. 
For example, in the case of Pitcairn v. 
Homewood Cemetery Co., 229 Pennsyl- 
vania Reports, 18, 77 Atlantic Reporter, 
1105, the Pennsylvania Supreme Court 
ruled that defendant's board could not 
prevent the construction of a mausoleum 
on one side of a lot, and require it to be 
constructed in the center, where there was 
nothing in the deed to the lot or the com- 
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pany’s by-laws giving such power to the 
board. Certainly, the location of a mauso- 
leum or monument on a lot is a more 
serious thing than variations in dimen- 
sions, especially when those variations are 
slight. 

But it may be that there is a tule or 
by-law of the cemetery that prescribes the 
dimensions of stones that may be placed 
on a lot or at a grave. If so, our next 
inquitv is whether this rule is valid. Not 
having before us the language of the 
rule, if one exists, we can only apply to 
it well-established legal principles on 
which the validity of the rule must be 
determined. 

There is little ground for doubting the 
right of a cemetery to sell lots under 
strict conditions as to the character of 
erections that may be made on a lot. 
These conditions may even forbid the 
erection of any stone, or may require 
markers to be level with the ground. For 
like reasons, the character and dimensions 
of stones to be erected may be specified. 
If one does not care to buy a lot under 
such conditions he is left free to seek a 
lot in some other cemetery where these 
conditions are not imposed. (See what 
the Michigan Supreme Court said on this 
right of cemeteries to impose conditions 
on future sale of lots, in the case of 
Wetherby v. City of Jackson, 264 Mich- 
igan Reports, 146, 249 North Western 


Reporter, 484. In that case there is an 
intimation, but not decision, that the 
power of a cemetery to make regulations 
governing burials is stronger than the 
right to regulate use of the lot after bur- 
tals have been made. But, for the pur- 
poses of this discussion, we will assume, 
in the light of the Pennsylvania decision 
above cited, that control over the charac- 
ter of erections on lots may be reserved, 
if that control be reserved in the deed, 
contract or rules under which the lot is 
sold.) 

As to tules adopted after a particular 
lot has been sold, the courts generally 
recognize that a cemetery may enforce 
them f they are reasonable. (See cases 
cited at 11 Corpus Juris, 62—63, sec. 29.) 
As stated in the Michigan case above 
cited, “persons acquiring burial lots in 
cemeteries x 9) * —* “havea right to 
care for, beautify, adorn, and improve the 
same $ * $ subject to reasonable 
rules and regulations that such improve- 
ments shall conform to the general plan 
for improving and beautifying the 
cemetery.” 

And the Michigan court further recog- 
nizes the general legal principle that 
“what the owner of lot may do person- 
ally, he may cause to be done by his 
agents or employees.” So, if a lot owner 
has a right to erect a stone of certain 
character or dimensions on his lot, a mon- 
ument contractor or dealer, acting for 
him, has an equal right to set the stone. 

The principle of law that the right to 
bury, carries with it the right to erect 
monuments, etc., according to the usual 
custom in the neighborhood, where the 
lot is sold without restrictions on that 
subject, is supported by cases cited at 11 
Corpus Juris, 62, sec. 28. 

Assuming, therefore, that a cemetery, 
seeking to carry out a general plan for 
beautifying its grounds has adopted a 
rule specifying the dimensions of monu- 
ments and markers, can its authorities 
prevent the setting of a stone that varies 
but slightly from those specifications? So 
far as we know, this question has never 
been passed upon by the courts. But the 

(Continued on page 251) 
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“THE LOST PLEIAD” MEMORIAL— 
A STORY of HEAVENLY BEAUTY and EARTHLY TRAGEDY 


ar This Montb's Cover We Feature 
a Beautiful Statue, based on a Story of 
Greek Mythology, erected by the well- 


known Burrus Memorial Company of 


Burlington, lowa. 


u ECENT vears have brought us too few private memorials that 
may properly be acclaimed as Works of Art in the nicer usage of the term— Beautiful Creations of Uni- 


versal Appeal. 


Such a Monument as the “Lost Pleiad” Statue emphasizes the intrinsic Beauty of the Memorial Idea and 
becomes a part of our worldly Heritage in Art. That the cemetery it graces has been enriched, not to 


mention our Industry, is self-evident. Once again we see Mythology as a source rich in Memorial themes. 


The story of the “Lost Pleiad” in Greek Mythology is indeed one of Heavenly Beauty and Earthly 
Tragedy. The Pleiads were the seven daughters of Atlas and the nymph Pleione, who served in the train 
of the Goddess Diana. One day, so the story goes, the Powerful God Orion saw them, became enamored, 
and pursued them. In distress the beautiful sisters prayed to the Gods to change their form that Orion 
might be forestalled. Jupiter, Father of the Gods, in pity turned them into pigeons and then made them 
a Constellation in the sky. The myth continues with the story of Merope, one of the sisters, falling in 
love with a Mortal and thereby forfeiting her position in the land of the Gods. Thus Merope, became the 
invisible or Lost Pleiad, doomed to roam the vast spaces between Heaven and Earth, eternally seeking her 


Lost Love and her sisters, neither of whom she might ever find. 


The exquisite figure was modelled by W. D. Thomas of St. Louis, who has depicted Merope at the 
moment when startled, she gazes into the Heavens in eager answer to the Call—‘Sister Come.” The 


monument is in memory of Mrs. Fred Picard and stands in the cemetery at Geneva, Nebraska. 


This Monument erected by the Burrus Memorial Company of Burlington, Iowa, was cut by Comolli & 


Company of Barre of Smith-Barre Granite. 


AN INTERESTING SCREEN-EXEDRA MEMORIAL 
bv DESIGNER C. LENWOOD MOORE 


URISTS may rebel at consoles above the bench and other variations from 
accepted architecture in this creation of talented C. Lenwood Moore of Dallas, 
Texas, whose work has often featured these pages. As for us we find this 
monument most appealing with its graceful curves and air of lightness. We 
like the broken screen, which permits full enjovment of the tree in the back- 
ground. It is interesting to note that the vases have removable lids and obvi- 


ously could be used for flowers or even as cinerary urns for cremated interment. 


This copyrighted work was manufactured by the Georgia Marble Finishing 


works of Georgia Marble. 


GOOD DESIGN 


in MODERN MEMORIAL 


OLISHED and Hammered, polished wash and rock face 
base, panelled name, yes, but what a welcome departure in 
usage in this fine Kerby Monument! How infinitely superior 
is this simple sand-carved wreath to the usually over-orna- 
mented work in this field. What a pleasing variation in the 
low broken base! Note the effect of continuous line in the 
polished die, of added height and essential unity. This Design 
was created by Ed Cody of Ed Cody Memorials of Clay 
Center, Kansas. Cross Brothers were the manufacturers; 


Pirie’s Dark Barre the Granite. 


OUTSTANDING TABLET DESIGN 
—a STUDY IN SIMPLE EFFECTS— 


sk we have a Monolith of fine proportions and restrained orna- 
mentation. Note the fine usage of contrasting finishes in the ham- 
mered panel, attractively framed by the symbolic rope molding, in a 


pointed background, often expressively termed Antique Finish. 


The resourceful designer is to be complimented on the Cross and 
ornament derived from Celtic Art, as well as for the fine placement of 
the purposely irregular letters, which lend added charm to the rugged 
strength of the design. Note how nicely an epitaph or later interment 


records would grace this panel. 


This work is the creation of A. Del Giudice & Son of Providence, 


R. I., who manufactured it of Sullivan’s Westerly Granite. 


A “GRAVE” PROBLEM 


By ISRAEL BEN SCHEIBER 


Putnam Valley Town Counsel, 
Putnam County, New York 


IE THESE davs when the complaint is heard all over the land 
about the burden of land taxes, income taxes, excess profit 
taxes and all the other 57 varieties of taxes, which seem to have 
made a permanent place for themselves in the lives, if not in the 
affections of the American people, there is one business which 
is keeping very, very quiet and is not complaining at all. This 
enterprise is in the unique and strangely fortunate position where 
owning large tracts of land it pays no land taxes or even school 
taxes, and where making huge profits it pays no taxes of any 
kind on these profits. Í 


It is unusually fortunate in other respects. When times are 
good, its profits are good; when times are bad, business is even 
better. Neither unfavorable weather conditions or even labor 
troubles disturb it in the slightest, while its profits keep very 
quietly, but very, very steadily mounting. 


We refer to the cemetery business, and in so doing hasten to 
add that we do not include religious, municipal cemeteries or 
cemeteries operated by bona fide charitable or fraternal 
organizations. 


In the early days of an unsettled country like the United 
States, the selling of cemetery plots was hardly a lucrative en- 
terprise. Every encouragement was necessary in order to in- 
duce one to go into such an enterprise, when so many other and 
more advantageous opportunities presented themselves. It was 
in line with these conditions and the obvious benefit to the pub- 
lic in encouraging individuals and groups to go into the busi- 
ness of selling and maintaining cemetery plots, that tax exemp- 
tion was granted to the owner of cemetery lands. Whether 
even then it was the intention to grant exemption to excessive 
cemetery lands, regardless of the fact that they could not be 
used for many generations, is a question which is open to 
serious doubt. 


In these days when corporations or associations organized for 
the sale of cemetery plots are definitely business ventures, are 
in it for what they can get out of it and are making unbeliev- 
able profits, there seems no reason why immunity should not be 
taken away from them, at least insofar as excessive tax free land- 
holdings are concerned. 


For some years now the courts, although badly hindered by 
existing statutory ambiguities, have been straining themselves to 
take a more modern and progressive concept of the law relat- 
ing to cemetery lands, as a result of the growth of our country 
and the changing conditions which have come into effect during 
the past century. 


In the brief space available, it is not possible to analyze a 
number of significant decisions which have been handed down 
by the courts in recent years, although in reading these deci- 
sions it is clear that the Judges were hampered by the lack of 
clear and definite legislation on the subject. 

About a year ago the writer, as attorney for the Town of 
Putnam Valley, was confronted with a problem which had been 
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the cause of much dissatisfaction to the taxpayers in his com- 
munity. A few years prior thereto, a group of business men 
had quietly acquired a tract of choice land consisting of 154 
acres, ostensibly for a bungalow colony, had formed a ‘‘member- 
ship” corporation for cemetery purposes and quickly interred 
one body to meet the requirements of the law, before the com- 
munity knew what was proposed, and then demanded that the 
property be taken from the tax rolls. 

This was done and for several years thereafter the property 
was maintained tax free and apparently did a thriving business. 

A few figures in this connection may be of interest. The 
property in question was purchased with a down payment in 
cash of about $2,000 and a large purchase money mortgage for 
$23,000. Shortly thereafter the individuals back of this enter- 
prise issued to themselves certificates of indebtedness totalling 
the sum of $600,000, thereby making themselves preferred 
creditors for that amount. 

It appears from the sworn testimony of the President of this 
corporation that an acre of land will accommodate almost 4,000 
graves. At even the “bargain” rate of $25 per grave which 
this corporation has been advertising graves for sale in the New 
York City newspapers, an acre of land would bring in $100,- 
000, and this, when multiplied by 154 acres, would ultimately 
bring in a total of about $15,000,000, which is a nice sum of 
money, if you can get it. 

It is to be noted once more that these lands paid no taxes of 
any kind to the town, county, state or federal government and 
to that extent placed an unjust burden on everybody else, includ- 
ing you, gentle reader. 

Last year, a bill was introduced by Assemblyman Stephens 
and Senator Bontecou, curing the particular situation in the 
Town of Putnam Valley. This bill passed the Assembly and 
the Senate, with the aid of the Association of Towns, because at 
the moment the cemetery interests were “asleep at the switch” 
in Albany. Governor Lehman signed the bill as Chapter 568 
of the Laws of 1937. 

The situation in the rest of the State, however, continues 
just as bad as it ever was. The cemetery business which pays 
no taxes, which makes enormous profits for those engaged in it 
and which places an unjust burden on the community in which 
the business is carried on, continues to thrive. 

The cemetery interests oppose all attempts to enact legislation 
which will interfere with these profits or lighten the tax bur- 
den of the communities affected. 

For the cemetery interests, New York State, with its unjust, 
obsolete laws is indeed the land of the free (from taxation). 

Have you a “little” cemetery business in your town which is 
being supported from a tax angle by everybody in the com- 
munity, except the business men who are busily engaged in tak- 
ing “gold from them thar hills’? Do you want the Association 
of Towns to do anything about it?—Contributed by DAN J. 
COLBERT, Addison, N. Y. 
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(LEE LAST WORD 32: THE NEV 
MODEL TAKE-ABOUT-SAW 


~ 
L 

Cue Stone Machinery Company of Syracuse, New York have just added 
a New Model to their present line of Stone Take-About Saws to be known 
as the Super S-14. As the Originator of the First Portable Saw for the 


Stone, Marble and Granite Industry some five years ago, Mr. Arthur Stone, 


President of the Company claims that this New Machine is the Last Word, 


incorporating many new Exclusive Features in a Portable Saw. 


This new Machine is 714 Horse Power Plus and weighs 120 pounds which is still called a one 
man machine to handle. The Several New Features include an Ammeter which tells the Operator 
whether or not he is operating the Saw to full efficiency and prevents overloading the motor. This is 
a very important feature and used on the large stationary abrasive machinery. Another important fea- 
ture is the new Evaporative Cooling System which is accomplished by directing a small stream of water 
through to the fan of the motor where it is whipped into a fine spray and blown through the cooling 
passages of the motor, keeping it cool even though under a continuous overload. This water does not 


affect the operator. 


The Machine is equipped with a new type Swing out Guard especially designed for the handling 
of the new Molding Wheels. The Saw handles Molding Wheels up to an Inch and a Half in Width 
which we understand is an exclusive feature on the Stone Take-About Saws. The Machine handles 
wheels up to 15” in Diameter and will cut to a depth of 6” with a new wheel. It is also equipped with 
a new type improved feed mechanism for fast and easy raise and lowering of the wheel. The guides 
or rails have also been increased over 100% and are of the finest of steel. The new Machine runs on 
sealed ball bearing rollers which are case hardened for long wear. The machine itself is as fool proof 


as humanly possible to build, due to the new dust and grease proof design. 


In Tests this new Saw cut Barre Granite at the rate of 14 square inches a minute. By the use of 
the new Molding Wheels the machine will save an average of $8.00 an hour or better. This was shown 
at the Keller Granite & Marble Company, Hagerstown, Md., where the machine cut a perfect inch Sco- 
tia, followed by an inch by inch check followed by a two inch margin on both ends of a foot wide 
Barre Die in one hour complete including the setting up time, etc., at a complete cost of two dollars. 


The die was a polished one and rock pitched top and sides. 


Mr. Stone is now on a tour of the Country and hopes to be able to demonstrate this new machine 
to all who are interested as he carties one complete with him on all his travels. (He and Mrs. 
Stone are traveling in their new 24 ft. Deluxe Trailer which is also considered to be the Last Word 
as it is a complete two and a half room apartment with all the modern facilities of a home. They call 
it the “Rolling Stone’’.) 


MONUMENTAL NEWS 


THE DESIGNER-CLIENT 


Bv AN EMPLOVER 


li ITS April issue MONUMENTAL NEWS publishes one arti- 
cle by the 'Designer-Salesman,' another by a “Designer- 
Dealer.’ A greater percentage of both species would have 
benefited the Monument Industry in the past and might go far 
in sustaining it in the future. However, too few dealers have 
enjoyed the advantages of academic training to be able to hon- 
estly call themselves designets and not many are financially able 
to maintain a designer or to discover men whose abilities com- 
bine salesmanship and art. 


By no means always, but occasionally, the client may be put 
to work and made to design his own monument. In such cases, 
salesmanship is not essential. The client buys. 


This lesson first came home to the writer shortly after the 
war. Her second cousin was a member of a big firm of New 
York City with a Fifth Avenue address. They had submitted 
three “special” designs of sarcophagus proportions. Although 
at present I might be tempted to rob a bank, I was, in those 
days, quite ethical—even to the extent of discouraging her sug- 
gestion that I look over the designs of my metropolitan 
competitor. 

“But,” she said, “they are not what I want. Wouldn't it be 
getting somewhere if you were to know what I don’t want?” 


So I acquiesed, at the same time expressing honest compli- 
ments to the designers and then asking just what it was that was 
not acceptable in them. This was a case of not only not know- 
ing what was wanted, but not knowing just what was not 
wanted. She told me of travels wtih her late husband in Eur- 
ope, eventually calling attention to two or three marble pieces 
they had picked up in Florence, one being a scale model in 
alabaster of the arch of Titus, which stood upon the mantle 
piece. 

Then she said, “You know that arch for some reason im- 
pressed us more than anything we saw in Italy. I wish I might 
have a monument like it.” 

“Well, why not?” I asked. 


Then she wondered if I had any idea as to the dimensions 
or the cost. Of course I had a rather indefinite comprehension, 
but there was an alabaster model in her living room which was 
not prohibitive either in size or cost. Somewhere in between 
the heroic scale of the original and the twelve inch replica on 
the mantel piece, there should be an intermediate scale which 
would adapt itself to the boundaries of a cemetery plot. 


A limit of $2500 had been set for the monument—a limita- 
tion to which I paid not the slightest heed, as I made the draw- 
ings from accurate plans of the Titus, borrowed from the 
library. Two days later I had her commission for the work for 
which the lady paid $4200. And was delighted with it. 


About two weeks later, I was discussing a similar situation 
with another lady (believe it or not) by the same name, but not 
related. In her living room, on her mantle piece was an ex- 
pensive “French” clock. It had an extended “cap” supported 
by four tiny marble columns at each side. In the course of our 
conversation I arose and strolled over to it. Remarked upon 
its beauty. She said, “That was copied from a monument in 
France, where we bought it.” 
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Well, it was a case of monument to clock and then clock back 
to monument again. And another well satisfied client. Since 
taking those two commissions, the writer has occasionally suc- 
cessfully employed similar methods with clients. Sometimes it 
may be done in the course of a drive through the cemetery, by 
asking impressions of this and that and noting carefully what 
appeals to the prospect and what does not. The use of a 
memorandum pad is desirable, and a subsequent study of the 
notes can be made to serve in constructing a design which the 
client may be told is really his, since it was created from his 
suggestions. A subtle flattery, which goes a long way. 


PRESIDENT PRAISES SWEDEN AND FINLAND 


On June 27, 1938, standing under a rain drenched canopy, 
President Roosevelt welcomed in “true friendship” a prince 
and princess of Sweden, Prince Bertil and Crown Princess 
Louise. And from them accepted with “profound gratitude’, 
a monument raised by the Swedish people on the spot where 
the first of their countrymen landed in the new world, three 
hundred years ago. The illness of the Crown Prince pre- 
vented his attendance at the Swedish-American festivities. 

Although Mr. Roosevelts brief speech was addressed to 
“your royal highnesses,' he paid a tribute to the Finns who 
were represented, too, in the 1638 colonization of Delaware. 

“Finland, small in size but mighty in honor, occupies an 
especially warm place in the American heart,” he said to Fin- 
nish Foreign Minister Rudolf Holsti, without referring directly 
to that country’s lone practice, among all European debtor 
nations, of paying its installments to this country regularly and 
on time. 

Accepting the monument, the President said he was confident 
“it will typify the close association and continued good-will 
between our two nations.” 

Americans remember also “with grateful hearts,” the chief 
executive declared, that Sweden was the first neutral European 
nation to negotiate “a treaty of amity and trade with our young 
and struggling nation.” 

At Chester, Penna., on June 29th, the Republic of Fin- 
land, raised a memorial to honor the seventeenth century Finns, 
who founded the city. Presented by Dr. E. Rudolph W. 
Holsti, minister of foreign affairs in Finland, and accepted 
by Solicitor-General Robert H. Jackson, as a symbol of 
Finnish—American friendship. 


ADOPTS NEW CONSTITUTION 

In keeping with the present trend for stronger state associa- 
tions of memorial craftsmen, the Wisconsin Association, at its 
annual meeting, adopted a new Constitution and By-Laws. One 
of the important provisions is contained in article 5, with re- 
gard to District Branch Associations. It states that the state 
shall be divided into five districts and “it shall be the duty of 
the president of each district branch association to promote the 
holding of regular meetings at convenient places within the 
district, monthly when possible.” District organizations are now 
underway, much interest being shown. 
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ELBERTON SETTLED FOR 90¢ 


A wage scale of 90 cents per hour for granite cutters in the 
Elberton, Ga., granite belt was agreed on June 16, according to 
the following article from the Elberton Star of June 17: 

“Tt is with a great deal of interest the public generally learned 
the local granite cutters’ union and the Elberton granite manu- 
facturers reached a mutual understanding yesterday and entered 
into a contract which will govern hours of work and wages in 
the industry here for the next two years. The contract was a 
culmination of negotiations between the committee representing 
the workers and a committee representing the manufacturers. 
Commissioner of Labor T. E. Whittaker of Atlanta was pres- 
ent and assisted in bringing the parties to a final agreement. 

“The new contract follows generally the terms of the old 
contract and provides for forty hours per week except in March, 
April and May when 44 may be worked. The contract pro- 
vides for a minimum wage scale of ninety cents per hour until 
October 1st; thence ninety-two cents to July Ist, 1939, and 
ninety-five cents to July 1st, 1940.” 


DIRECTOR OF DESIGN 


Walter John Konrady, R. A., has been appointed to the 
office of Director of Design in the studios of Presbrey—Leland, 
Fifth Avenue, New York. An alumnus of the Columbia Uni- 
versity School of Architecture, Mr. Konrady brings to his new 
office a thorough academic training in design and a wide experi- 
ence in the practice of architecture. Formerly Assistant Chief De- 
signer for the Standard Oil Company of New Jersey, Mr. Kon- 
rady has been engaged on three major projects in the East dur- 
ing the past four years—the Century of Progress at Chicago, 
with Layman-Whitney Associates, the interior decoration of the 
Steamships Manhattan and Washington with Walter M. Ballard 
Companv and the decorative metal craftsmanship at Radio Citv 
with Oscar B. Bach, famed metal worker. Mr. Konrady re- 
signed from Voorhees, Gmelin & Walker, one of America’s out- 
standing firms in the field of architecture, to accept his new 
office. The appointment of this talented architect to head the 
staff of designers at Presbrev-Leland brings another gifted 
architect into the field of memorial design. 


MOVES NEW ENGLAND OFFICE 

Pangborn Corporation announce the removal of their New 
England offices to 175 State Street, Springfield, Mass., to be in 
charge of J. H. Connolly, who was previously connected with 
the company’s Detroit office. Mr. Connolly's experience as dis- 
trict sales engineer in Detroit and previous experience in the 
capacity of erecting superintendent and service engineer for the 
Pangborn Corporation fully qualifies him to serve Pangborn’s 
many friends and customers in the New England area. 


CONTRACT AWARDED 

The Treasury Department announced April 25th award of a 
$2,476 contract to the George Dodds & Sons Granite Co., 
Xenia,-O., for construction of a monument at Ava, O., to com- 
memorate the crash of the navy dirigible Shenandoah. Ava is 
the nearest municipality to the place where Lieut. Commander 
Zachary Lansdowne and 13 men were killed when the ship 
crumbled, September 3, 1925. 
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EQUIPMENT AND SUPPLY NEWS 


CHANGE OF LOCATION AND TRADE NAME 


The firm name of Memorial Art Studio at Cleveland, Ohio, 
is now Holes & McClellan, and the location is now 100 North- 
field Road, Bedford, a suburb of Cleveland, Ohio. 


They now have a modern three story building of over 20,000 
sq. ft. floor space and will be able to handle a larger volume of 
business and give more efficient service. This business was 
organized in July 1931, by Floyd A. Holes and Harty E. 
McClellan. 


FIRMS COMBINE 


On January 1st, 1938 the Permanent Burial Vault Co., and 
the Permanent Monument Works united under one name Bell 
Vault and Monument Works at Miamisburg, Ohio. 


ENJOYS FISHING TRIP 


Riley C. Bowers of Montpelier, John T. Nelson of Barre, Vt., 
and members of the Elks order in Massachusetts are enjoying 
the annual fishing trip of the Whistling Pickerel club at Lake 
Kezer in Maine. The club consists of members of the Elks 
order. Mr. Bowers and Mr. Nelson are the only Vermont 
members to belong to the club. 


SMITH TAKES NEW POSITION 


The Cooperative offices, members of the Barre Quarriers Co- 
operative, Inc., have accepted the resignation of Ralph H. 
Smith, field secretary for that organization since last September. 
Secretary Smith presented his resignation to the quarriers’ group 
and to the Barre Chamber of Commerce, in order to enter the 
employ of the Rock of Ages corporation in the position of 
advertising manager. 

Smith goes to the Rock of Ages as a successor to Richard P. 
Holland, who has severed his connecticns with the Rock of 
Ages corporation and returned to the employ of a Boston ad- 
vertising agency. Smith will take up his duties at the Rock of 
Ages company in about two weeks. In the meantime, he will 
continue on with the chamber and with the quarriers. He is a 
local man, a graduate of Spaulding high school and of the 
Boston University School of Journalism in 1930. He returned 
to Barre in 1932, after having been employed for three years on 
the Boston Post. For the past three years he has been secre- 
taty of the Barre Chamber of Commerce. 


ADDITION COMPLETED 


Wm. M. Adrian, the well known granite manufacturer of 
Quincy, Mass., recently completed the erection of an addition 
to his office. 


PROVIDES FOR MAUSOLEUM 


The will of Philip Pagliaro of Philadelphia, Pa., probated 
May 3, 1938 provides for the purchase of a cemetery lot and 
erection of a mausoleum, cost $12,000.00, to hold his remains. 
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L BLUE OGLESBX GRANITE 


BEAUTY 
EVERLASTING 


* 


Ve build a reputation for satisfaction 
and a memorial that will perpetuate 
memories dealers choose “Blue Oglesby 
Granite” for its beauty is everlasting. 
ZIRKLE MONUMENTAL WORKS, 
of San Antonio, Texas have cut the 
Winerich memorial in Oglesby so that 
memories will linger on. 


ROUGH STOCK. SAWED. STEELED. POLISHED SLABS . MARKERS . MONUMENTS AND MAUSOLEUMS 


OGLESBY GRANITE QUARRIERS, 


Elberton, Georgia 


MORE MONUMENTAL ARCHITECTURE NEEDED 


America needs monumental architecture no less than housing 
for the masses, according to Ralph Walker, of New York, chair- 
man of the City Planning Committee of the American Institute 
of Architects. 

“Regardless of the apparent present trend to social regimen- 
tation,’ Mr. Walker declares, “we may say that without the 
desire or the ability to create a monumental architecture, people 
remain builders by instinct only, and strangely enough produce 
merely a civilization of habit and not of intelligence. 

“The necessity and order which motivates the design of a 
factory or a warehouse is not the same commodity which creates 
beauty in home life, and certainly they are not the qualities de- 
sired where the spiritual aims of a people demand expression. 
It is quite evident that the word function has been given a too 
narrow meaning in the last few years. 
tions of architecture to inspire greatness. 

“Many claim that the need for the monument is dead. But 
we know our American democracv needs beautv and distinction 
not only in all public buildings but in all buildings—beauty 
toward which the citizen may look for a symbol of public obli- 
gation based on a sense of proportion in private life. We in 
America had this in our early history and we have also had a 
great deal of ugliness, and, while there is no reason to look 
backward, we are again attempting a way and must find it re- 
gardless of mechanical blight.” 


It is one of the func- 


INCORPORATION 

Concordia Monument Co., River Forest, Ill., 26 shares 
N. P. V. Incorporators: W. H. Scheel, H. J. Troost, L. Scheel. 
Manufacturing, selling and displaying, cemetery gravestones, 


monuments, etc. Correspondent, August J. Calcagno, 10 N. 
Clark St., Chicago, Il. 


FOR JUNE 
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A.D. DAILY TAKES THE MACFADDEN HEALTH HIKE 


Bernarr Macfadden, millionaire publisher and faddist, led 
his annual Health Hike of 1938 from Cleveland, Ohio, to 
Dansville, New York, where all who completed the 265 mile 
hike to his Physical Culture Hotel were his week-end guests. 


The 125 who started on June 4th, and continued for 13 
days arriving at Dansville on June 16th, were reduced to one 
hundred. Mr. A. W. Daily of Akron, Ohio, was the oldest 
hiker to “walk every step of the way.’ (Mr. Daily, owner of 
A. D. Daily, Inc. at Akron, Ohio, has been in the memorial 
business for 33 years and is now sixty-six years of age.) The 
hikers came from all over the United States and several from 
Canada, they traveled 19 miles a stretch at a three-mile-an-hour 
pace, stopping for a 10-minute rest stop each hour. 


STOLEN FROM MEMORIAL 


Enfield, April 29: On a checkup of the town property on 
the morning after the Enfield fire department’s ball, it was 
found that the plate had been removed from the G. A. R. 
monument on the Enfield common. 


The plate was attached to the monument by a small bolt at 
each corner. An attempt had been made to take a second plate 
as two of the four bolts holding it were loosened. 

The reading on the stoten plate was as follows: “In memory 
of our comrades, Gen. William S. Lincoln, post 211, G. A. R., 
erected by town of Enfield.” 

This soldiers’ monument is being preserved by the town of 
Enfield to be later erected in the Quabbin Park cemetery. 

This little town of Enfield, Mass. has just passed out of ex- 


istence after 200 years, to make way for the Boston Metropoli- 
tan water system. 


249 


= Model E-22 


Lindsay Portable Compressor is 


shown mounted on the improved auto 


trailer. The Model C Sandblast and 


Model S Curtain fit in the box body. 


This compressor runs a plug drill or 


a sandblast with 14” nozzles. 


ANNUAL OUTING AND ELECTION 


Gathering June 9th at the Chelsea summer camp of H. Bran- 
dom Jones, at Chester, Vt., members of the Barre Quarriers Co- 
operative, Inc., held a verv successful and largely attended an- 
nual business meeting, and were joined later in the afternoon 
by business associates who gathered for the traditional quar- 
fiers’ outing and supper. 


The annual business meeting, which was attended by nine of 
the ten stockholders and directors of the corporation, was called 
to order at 2:30 by President William F. Corry. Directors for 
the ensuing year were re-elected as follows: W. F. Corry, 
F. C. Corry, A. R. Bell, A. D. Straiton, J. W. Smith, D. W. 
Smith, James G. Pirie, F. F. Pirie, M. L. Kelley and H. B. 
Jones. Following the adjournment of the stockholders meet- 
ing a meeting of the newly elected board of directors was called 
to order by President Corry. 


The officers of the Barre Quarriers Cooperative, Inc., were 
then unanimously re-elected as follows: W. F. Corry, presi- 
dent; H. B. Jones, vice president; A. R. Bell, treasurer, and 
J. W. Smith, secretary. Field Secretary Ralph H. Smith was 
named to serve in that capacity for the ensuing year. 


Following a brief discussion of several routine business mat- 
ters the meeting was adjourned at 3 o'clock and the above men- 
tioned members joined their guests for an afternoon and eve- 
ning of recreation. Horseshoes, golf driving and pitching con- 
tests occupied the attention of the quarriers and their guests for 
the greater part of the afternoon. Early in the evening an out- 
door supper of broiled chicken, Italian style, was served on the 
large fieldstone tables outside the beautiful Jones camp and 
directly on the banks of the private pond. Howard Walker 
acted as chef and served a delightful meal. Employes of the 
Wells-Lamson Quarry Co., assisted Chef Walker and the host, 
H. B. Jones. Following the supper the group adjourned to the 
camp for an evening of informal entertainment. 

Guests of the quarriers yesterday were: W. R. Reilly and 
Alfred Willett of the Rock of Ages Corporation, George C. 
Stewart and B. V. Funk of E. L. Smith & Co., Robert Bassett 
and Elliott Pirie of the Pirie Estate Company, Charles Buzzi of 
Wells-Lamson Company, Frank E. Austin and William H. 
Duthie of the Wetmore & Morse Company and William Black 
of the Barre Clearing House. 
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OTHER POPULAR SIZES 

Model E-5,— for pneumatic tool 
lettering. — 

Model E-12, — maintains the full 
pressure with 3/32” sand blast noz- 
zles or can be slowed down to run a 
carving tool. This size was the choice 
of the majority of dealers last season. 


“Give tu Cin!” 


(Reg. U. 5. Pat. Of.) 


P.K.LINDSAY COMPANY 


Factory two, 210 Broadway, Everett, Mass. 


“FIND” OF NEW GRANITE QUARRIED FOR BIG DAM 


A mountain of fine granite, discovered last summer by two 
young Hartford, Conn., engineers, now echoes to the blasts of 
quarrvmen as they labor to cut out 12,000 tons of stone for 
the huge $10,000,000 Bills brook dam being constructed 20 
miles south of Boston. 


The engineers, Edward Erdman and Harold Pickhardt, have 
a contract to furnish $60,000 worth of granite. The dam will 
create a reservoir for the metropolitan water bureau of Hartford. 


They were employed in Hartford when they learned the 
dam was to be built. Knowing a survey indicated the presence 
of massive rock in New Boston, Massachusetts, they obtained 
samples, made tests and finally bid for the contract to furnish 
the necessary material. 


They got it and expect to keep a 30-man crew busy through 
the summer session. 


“NO SOAP” 


Too much care, the tendency to adopt and follow the advice 
of too many “knowing” people, and the inherent desire of 
almost everyone to use soap as a cleanser, takes the color out of 
many beautiful marble slabs. Marble slabs can be kept clean 
with hot water. Soap is not necessaty. Stains of coffee, wine, 
beer, etc., can be removed with diluted spirits of sal-ammoniac, 
or highly diluted oxalic acid. An old stain removing recipe 
consisted of mixing newly slacked lime to the consistency of 
paste and applying it evenly to the parts of the marble to be 
renovated. In two or three days, if the first coating did not 
remove the stains another was applied.— STONE. 


WE AGREE 


“But the attitude of the public toward the cemetery itself re- 
veals how successful and appealing is the spirit of life which 
petmeatessit. A =F | * 

A cemetety need not, should not be a place of gloom and 
despair, but a garden of memory in accord with the true Chris- 
tian conception of a happy eternal life.” —BRUCE BARTON. 


(We think all cemeteries are “gardens of memory.” ) 


MONUMENTAL NEWS 


For ECONOMY on BLASTING Operations use: 


CYCLONE BLAST ABRASIVE 


Hard — Sharp — Fast Cutting 


ABRASIVE PRODUCTS COMPANY 


AGENTS IN CANADA: RITCHEY SUPPLY CO., TORONTO 


Lansdowne, Penna. 


VARIATIONS IN MEMORIAL DIMENSIONS 
(Continued from page 244) 

legal editor of MONUMENTAL NEWS is firmly of the opinion 
that no court would uphold cemetery authorities in refusing 
to permit the setting of a stone because of a variation not 
great enough to be plainly perceptible. Our opinion in this 
regard is based on the view that a variation that could be 
detected only by laying down a measuring rule on the stone 
would not be sufficient to justify a buyer of a monument 
from refusing to accept and pay for it, and that the cemetery 
could have no greater right to object to an unsubstantial varia- 
tion than the buyer of the monument would have. For sup- 
port of this view, we cite the leading court decision on the 
subject—Stratmeyer v. Hoyt, 174 Northwester Reporter, 243, 
decided by the Iowa Supreme Court. 


In the Iowa case, a contract for a monument called for one 
of the same dimensions, etc., as the A. B. Cummins family 
monument in a cemetery at Des Moines. The buyer defended 
suit for the contract price on the grounds (1) that the die was 
one-half inch thicker than the Cummins monument, (2) that 
the carving was one-eighth inch less, and (3) that the base 
was not of the same height and thickness. The Supreme Court 
okayed the trial court’s instructions to the jury that if they found 
that the monument erected substantially complied with the 
contract, plaintiff was entitled to recover the contract price. 
The jury so found. The Supreme Court’s decision is to the 
effect that if a monument contractor acts in good faith—and 
does not deliberately depart from governing specifications—and 
if such variations as there may be are of “slight nature” and 
if they in no wise impair the structure as a whole nor affect 


its general appearance and symmetry the contract is sufficiently 
performed. 


93 YEARS ON THE MARKET 


MESSERLV'S 
GRANPTE>GLEANER 


2 Ibs. make 8 qts. $2.50 Parcel Post Prepaid 
10 lbs. make 40 qts. 8.00 l 

25 Ibs. make 100 qis. 18.00, "upped PY 
100 Ibs. make 400 ats. 70.00 


E. J. MESSERLY, Warren, Penna. 


POR TUNE 1933 


PORCELAIN 
PICTURES 


Burnt in at high temper- 
ature and guaranteed 
everlasting waterproof. 


Special 
Copper Reinforced 
Porcelains 
Oval No.2 334x5 $4.50 
—Also— 
Gold-Edge China Ovals 
No. l... 334x414. _- $5.50 
No. 2.__.44%x5%____ 7.00 
No. 3___-514x644y____ 8.00 


Bronze and Chromium Frames to fit 
from $1.50 to $2.50 


Memorial Portrait Co. 
Ralph Flaschner, Pres. 
141 East 45th St., New York 


THE SMITH AIR COMPRESSOR 
means LOW-COST Compressed Air 


With a Ford Motor and shop 
facilities you can assemble your 
own compressor. We will furnish 
a Smith Compressor Head and 
Accessories with instructions for 
mounting. 


For sand blasting and general 
use with pneumatic tools. Used 
the world over to replace 
large, cumbersome compres- 
sors on a majority of all 
compressor work. Powered by 
a FORD MOTOR it gives 
smooth, low-cost performance. 
Write for our new folder: 
“A Picture Story of the Smith 
Air Compressor.’’ It illus- 
trates the many uses of the 
Smith Compressor and Com- 
pressors built by users of the 
Smith Compressor Head and 
Accessories. 


Address Inquiries to Desk J 


GORDON SMITH & CO. 


INCORPORATED 


Bowling Green, Ky. 


OUR SPECIALTY 
SHEAHAN’S 
MISSOURI RED GRANITE 
Sawed, Axed and Polished Slabs 

Markers - Rolls 


Also Other Granites 
W holesale Manufacturers 


PICKEL STONE CO. 


1320 S. Vandeventer Ave. 


Monuments 


St. Louis, Mo. 
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CESCO'S New 
No. 92 RESPIRATOR 


Approved by U. S. Bureau of Mines 


Light. Durable. Compact. Allows full vision and 
does not interfere ae goggles. Over 45 sq. in. 
filter area. Wear all day in comfort. 

Order today a 1 se snee eee se $2.50 ea. 


CHICAGO EYE SHIELD CO. 


2319 Warren Blvd. Chicago, Ill. 


Dixie Rose Pink Dixie Mahogany 
Dixie Blue-Grey and Dixie Black Granites 
Quarried, Sawed and Manufactured by 


MOUNTAIN PARK GRANITE CO. 
Mountain Park, Oklahoma 
Your inquiries given prompt attention 


WHOLESALE MANUFACTURERS OF 


LI LI LI 
Missouri Red Granite 
MONUMENTS, MARKERS and ROLLS 


Xour inquiries given prompt attention 


J. P. BOURGOIN & CO., INC., Elmwood, lll. 


OWENS LONG LIFE 
SAND-BLAST NOZZLE 


It will give as much service 
as 200 cast iron nozzles 


Price $9.00 Postpaid in U.S. A: Large Size: 1-8, 3-16, 1-4, 5-16, 3-8 
Small Nozzles for Shape Carving $9 each. Sizes 1-8, 3-32, 1-16, 3-64 


Order one today or write for circular 


W. B. OWENS, 1516 Pico Bivd., Santa Monica, Calif. 


Patented 


Monuments, Memorials & Statuary 
In all Granites, Marbles and Bronze 
Imported Granites and Premiums 
Whether your needs be Barre, St. Cloud, or Elberton, any of the 
imported granites or marbles, you'll find our facilities more than 
helpful. We also have a complete line of sales premiums which 
are proving increasingly beneficial to retailers. Won't you write 

for further information and samples. 


E. G. LADEWICH & CO., Mansfield, Ohio 


Exclusive Wholesale Manufacturers of 


Missouri Red Granite 


— Also All Other Granites — 
CENTRAL MONUMENT CO. 


3535 Gratiot St., St. Louis, Mo. 
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Trade News 


RANDOM NOTES 
By J. C. Brewer 

The attractive window display of The Spicer Monument Co., 
at Akron, Ohio, is one efficient aid to business. This shop is 
operated by J. J. Reynolds and D. D. Lenner. 

T. T. Speicher who operates the La Grange Monument 
Works at La Grange, Indiana, recently built a new building, 
installed new Sand Blast and Portable Compressor. He re- 
ports sales as good. 

Mr. Delmonte formerly at 545 State at Rochester, N. Y., 
is now located at 8 Lake Ave. He has been in the monument 
business for 21 years, in Rochester, is now in partnership with 
Michael A. De Leo. 

John H. McGee & Son at Rochester, N. Y., is now enrolling 
the third generation of McGee monument men. Franklin 
McGee, recently graduated from Syracuse University has en- 
tered the firm as an outside salesman. He recently took the 
examination for U. S. Power Squadron, senior branch of Gov- 
ernment Service on power boats. He passed as did his six- 
teen year old brother (the latter the youngest in the U. S. to 
pass this examination). 

H. R. Kurtz, former manager, is now operating the Me- 
morials Craft Co., at Rochester, N. Y. (Lake Avenue Mont. 
Company, old trade name). He is carrying a much larger 
stock this year. 

The Bellevue Monument Company of Bellevue, Ohio, have 
rearranged their place, and are still outstanding in beauty of 
their display room. 

Gino A. Fiocca operates the Portage Memorial Co. at Kent, 
Ohio. The shop is completely equipped for business. 


NEW OWNER 

The monument shop operated by William R. Berridge, 
Petersburg, Indiana, has been purchased by Ralph Kleysteuber 
of Vincennes, Ind. 


ANNUAL PICNIC 

The Monument Dealers’ Protective Association of Illinois 
will supervise the 7th Annual Picnic for the members of the 
monument industry in their district, and their families and 
friends. The picnic will be held on July 21st, at Renahan’s 
on Round Lake about forty miles northwest of Chicago. The 
attendance last year was 244 and they anticipate a fine turnout 


‘again this year. 


INSPECTS EQUIPMENT 

Frank A. Sullivan, well known quarrier from Westerly, R. I., 
a member of the New England Council, en route to Wood- 
stock, Vt., to attend a meeting, stopped in Barre and inspected 
the newly installed dust removal devices in operation at the 
quarries on Millstone Hill. 


STUDENTS INSPECT QUARRIES 

Twenty-one young men and women, students in the geology 
department of Miami University at Oxford, Ohio, visited the 
quarries and manufacturing plants at Barre, Vermont. Escorted 
by faculty members, they have traveled through each of the 
New England states, under the auspices of the University as a 
credit toward their studies. 

They are studying fossil, faults, folds and the various sur- 
face evidence of igneous and sedimentary geologic formations. 


MONUMENTAL NEWS 


This three-story granite and brick building, owned by 
the Harrison Abrasive Corporation, is 230 feet long by 
35 feet wide. It will be used for storage purposes. 


This photograph shows part of the Foundry of the Harrison Abra- 
sive Corporation. This building is 235 feet long by 85 feet wide 
and it is estimated that its yearly capacity will be 25,000 tons. 


HARRISON ABRASIVE CORPORATION 


MANCHESTER e NEW HAMPSHIRE 


The best possible proof of any article is a Fair Trial and that is all we ask for 
our Heat-Treated Shot. We believe that our Shot is the greatest advance yet 
made toward maximum efficiency in modern sawing and polishing, and that 
| it is the fastest sawing and polishing abrasive manufactured. 


We believe that our Heat-Treated Shot saws granite faster with less wear on 
saw blades and that our Heat-Treated Shot polishes granite faster with less 
wear on the polishing wheel. 


We feel certain that a trial order will soon convince you. Send us samples of 
the sizes you are now using—we will match any size. We guarantee results. 


Car lots $60 per ton - 5 ton lots $65 per ton - Less quantity $70 per ton 
Do not delay, send in your order today and give our product a Fair Trial. 


WE NEVER COMPROMISE WITH QUALITY. 


OFFICERS 
President Clerk : Treasurer 
NATHAN C. HARRISON : WINTHROP WADLEIGH CLINTON W. JACKSON 
- DIRECTORS 

HARRY L. ADDITON SAMUEL P. HUNT JOSEPH W. EPPLY 
President, Merchants National Bank, Banker and Engineer, Manchester Manufacturer, Manchester 

; -o Manchester PP : : : 
7 AVERY R. SCHILLER BENJAMIN R. VAUGHAN ENOS B. HARRINGTON 

Vice President, Public Service Company of Banker, Boston, Mass. Retired Manufacturer, Lexington, Mass. 
N. H., Manchester - 

WILLIAM E. WATERHOUSE — CLINTON W. JACKSON NATHAN C. HARRISON 


Attorney at Law, Boston, Mass, 
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SKETCHING E Memorial Salesmen are well aware that visual ap- 
WITH AN ORDINARY peal always outranks verbal and often serves as a valuable supplement 


to dramatic presentation and selling. This article is illustrated with 


FOUNTAIN PEN examples of quick sketches done with an ordinary fountain pen—the 
same one that signs the order. No attempt to show original designs 
by has been made. In fact, all the monuments illustrated are from past 


EDWARD SQUIRES CARTER issues of the' various trade journals, the mausoleum and headstone 


being direct copies, and the others adaptations. Only two are my 
own designs. It is my belief that practice with a Fountain Pen will 
soon enable anyone to attain at least a degree of proficiency, which 
will be valuable in presentation, selling, copying details in Architec- 


ture, memorials, etc., and even putting temporary “brain storms 
down on paper for future reference. 

In making these sketches you will find that effect is gained in 
smaller scale and lost in larger size where roughness is more con- 


spicuous. 


ORDER 
YOUR COPY 


TODAY 


FOR JUNE 


1938 


e The Only Book of Its Kind 


Seventeen chapters of instructions on letter cut- 
ting with the pneumatic tool, written by an expert 
letterer and carver; chapters on the drafting of let- 
ters, decorations and carving; the laying out of in- 
scriptions; laying out and drawing of lodge emblems 
and floral decorations. 


Drawings of the most used floral carvings and 
geometrical decorations with instructions for con- 
ventionalizing them into designs for monuments. 
All the popular monumental styles of lettering exe- 
cuted; many special alphabets for special uses 
given; designs for stone carvings of over 30 leading 
lodge emblems. 


U. S. Army and Navy emblems of the World 
War; with the addition of the leading Canadian 
Army insignia; over 280 drawings. 


Decorative and artistic lettering; a study of the 
better types of modern lettering and the laying out 
of artistic inscriptions and letters. 


This is the first and only book ever published 
devoted exclusively to the lettering of monu- 
ments. Invaluable for teaching apprentices or 
workmen, and for perfecting the fine points of 
letter cutting, drafting and laying out inscrip- 
tions. 


174 pages; Price $2.50, cash with order; one dol- 
lar discount on years subscription, if paid with 
book order. 


Monumental News 
114 S. Carroll St. - Madison, Wis. 
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LET IHISSBE YOUR GUIDE! 


THE MONUMENTAL NEWS 


DEDO MONUMENT PORTRAITS 


Dedo Jadcrest - - - Jadco Fastener 


Featuring a QUALITY PRODUCT 


DEDO PORTRAITS are creations of real artists and 
craftsmen. A special copper base insures their strength 
and over forty years experience guarantees their 
DURABILITY and PROTECTION. The patented JADCO 
FASTENER makes them a permanent attachment to 
monument. DEDO JADCREST lends an often desired 
privacy to the portrait and is in keeping with the finest 
memorial traditions. 


J.A. DEDOUCH COMPANY 
608-610 Harrison St. Oak Park, Ill. 


Send For Your Copy Today 


The latest and revised edition of our illustrated 
“STONE CLEANING HANDBOOK” contains the 
answers to your questions on profitable granite and 
marble cleaning, building cleaning and all phases 
of stone cleaning work. 


Simply attach this ad to your letterhead and a 
FREE copy will quickly be on its way to you. 


MAGNUS CHEMICAL COMPANY 


15 South Avenue Garwood, N. J: 


MAGNUS CLEANERS 


Amberg Gray Granite 


QUARRIES—AMBERG, WIS. 


If you are looking for a dark gray 
granite showing beautiful contrasts, try 
our AMBERG GRAY. The stock is clear 
and sound; can be had in large sizes. 
Delivery will be made prompily. We 
have complete polishing and sand blast- 
ing equipment. “Wholesale only.” 


E. A. Mundt Granite Company 


Marinette, Wis. 
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Trade News 


HERE IS HOW OLD AGE INSURANCE ACT WORKS 


The Social Security Act provides an old-age income, payable 
monthly after 65. These payments will come from an old-age 
reserve account in the United States Treasury, set aside by law 
for the purpose. The amount of the payments will depend 
upon the amount of the worker's wages, in employments cov- 
ered by the act, from January 1, 1937, until he is 65 years old. 

To keep a record of these wages and calculate the benefits 
due each worker, the Government sets up a social security 
account for him and gives that account a number, so that it 
will not be confused with the accounts of other workers who 
have the same or a similar name. 

To qualify for monthly benefits, the wage earner must be 
at least 65 years old. From January 1, 1937, until he is 65 
he must have received at least $2,000 from employment cov- 
ered by the law, and during that period he must have worked 
some time (1 day or more) in each of at least five different 
calendar years. No monthly benefit is payable before 
January 1, 1942. 

To receive his monthly benefits after he is 65, a worker 


— must be no longer regularly employed. If he goes on working 


after 65, his benefits will begin when he retires. Under the 
rules for calculating benefits, the lowest retirement payment he 
can receive, if he qualifies for monthly payments at all, is $10 
a month; the highest the law provides for is $85 a month. 

Should the worker fail to qualify for monthly benefits, 
either because there is not time for him to work during five 
different years before he is 65, or because his total wages do 
not amount to as much as $2,000 before that time, he will 
receive a lump-sum payment equal to 314 cents on each dollar 
of the wages counted toward his old-age benefits. 

Claims for such payments are now due and payable to wage 
earnets who have reached the age of 65 after working at some 
time during 1937 in some employment covered by the law. 


IF WORKER Dies BEFORE 65, His ESTATE WILL BE PAD 


Should the worker die before he is 65, his estate will re- 
ceive a pavment equal to 31/ cents on each dollar of all wages 
counted toward benefits. If he dies after receiving some bene- 
fits, the total amount he has received will be deducted from 
the payment to his estate. 

Claims for death payments are now due and payable. If 
there is no will and if the State does not require action 
through a court, such claims for $500 or less may be filed by 
the widow or widower, parent, child, or grandchild of the 
wage earner who has died, or by the guardian of a minor child. 
Otherwise the claim is filed by the executor or administrator 
of the estate. 

Claims for old-age benefits should be filed with the Social 
Security Board or one of its field offices. These offices, estab- 
lished throughout the country, furnish application blanks and 
help the claimants to fill them out. This service is free. It is 
not necessary for the claimant to employ anyone to help him. 

Generally speaking, the millions of men and women covered 
by the old-age benefits plan are the workers in factories, shops, 
mines, mills, stores, offices, and other places of business. They 
may be working full-time or part-time, ot only occasionally. 
They may work for more than one employer at a time. They 
may be employed by manufacturers to work at home. They 
may be paid by the piece, or by the hour, the day, the week, or 
the month; or they may be working on commission. 


MONUMENTAL NEWS 


Another division of the Social Securitv Act puts certain 
taxes upon the employer and the employee. Both these taxes 
will be collected from the employer, who will take the em- 
ployee’s tax out of his pay. For the next three years, with a 
$15 weekly wage, for example, this will mean that 15 cents 
will be taken out of each week’s pay; with a $25 wage, 25 
cents will be taken out, and so on. 

In other words, beginning January 1, 1937, this tax will be, 
for three years, 1 cent on each dollar of wages, up to wages of 
$3,000 a year from any one employer. Every three years after 
that, until 1949, the tax goes up 14 cent on each dollar of 
wages. From Januaty 1, 1949, the tax will be 3 cents on 
each dollar of wages up to $3,000 a year from any one 
employer. 

The worker, however, will always get more in benefits from 
his old-age benefit plan than he has paid in taxes under the 
Social Security Act and usually more than he can get for him- 
self by putting away the same amount of money to protect his 
old age. M. C. A. BULLETIN. 


AN ANSWER 
How One Retail Dealer Answered the M. E. C. Questionnaire 


Mr. ROswELL M. AUSTIN, 
46 South Main St., St. Albans, Vt. 


Dear Mr. Austin: In reply to your recent questionnaire we 
have marked question No. 1 solution (a) no; (b) no; (c) yes; 
(d) no. 

Question No. 2 Yes, I publicized this fact between here and 
Canada on my trip last summer. I have been a student of this 
course for three years and I am still studying it. 

Question No. 3 no, but surmised as much. 


Question No. 4 (a) important; (b) most important; be- 
cause before the sale naturally comes the idea and this must 
be sold first, and to me this is the real job of the Memorial 
Extension Commission through quarrier tax on every cubic foot 
of stone sold to the Monumental industry for monumental 
purposes. 

Question No. 5 (a) speaking of the local situation increase 
is somewhat considerable; (b) but speaking generally and from 
talk with wholesalers and other retailers and reading and ob- 
servation of whats going on elsewhere, the increase is only 
slight. Believe this is due to federal legislative machinations 
and people not being sold on the memorial idea. 

Question No. 6 generally speaking for our entire district 
and entire nation we have checked a, b, c, d, and e. 

Question No. 7 yes because we would like to know the 
Memorial Extension Commission’s viewpoint. 

Question No. 8 “I would suggest that the Commission 
broaden its usefulness by” enlisting a solid front of quarriers 
and finishers and importers by 100% membership in the Me- 
morial Extension Commission and sponsor and put forward a 
continuous advertising program to be paid for by a tax on 
every cubic foot of stone and bronze for memorial purposes 
at the source of supply represented by a mark-up in basic 
cubic foot prices. 

With kindest personal regards, I am 

Most cordially yours, 
BERNARD WASHICHEK, 
V.P.6 G. M., The Mobile Monument Co. Inc. 
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GRANITE COMPANY 


WAUSAU, WISCONSIN 
* 
Quarters and 
Manufacturers 


Wausau 
Memorial Granite 


OVER 1000 INSTALLATIONS 
PROVEN SATISFACTORY 


Banker Dust Collector 


Convenient to use. Efficient. 
Durable construction. 

Good investment in health protection. 
Assists in reducing insurance rates. 
Write for prices and information. 


RUEMELIN MANUFACTURING CO. 


3844 N. PALMER ST. MILWAUKEE, WIS. 
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ROCHESTER 


LEAD WORKS 


Correspondence Solicited 


SPECIAL 
AIR BRUSH 
DESIGNS 


Eliminate 


Competition 


Quick, artistic, modestly 
priced special design 
service to the retail 


memorial craftsman. 
* 


Harry L. Ogborn 
401 West Boulevard 
Charlotte, N. C. 


BRONZE 


Doors, Grilles, Tablets, Etc. 
For Mausoleums and Other Buildings 


ILLINOIS BRONZE & IRON WORKS 
915-23 So. Kildare Ave., CHICAGO 


VALUE and QUALITY 
BARRE—RED MISSOURI 
BALTIC RED—ST. CLOUD 
ELBERTON—BALMORAL RED 
Write Us Please 


BURTON PRESTON & CO., Mansfield, 0. 


Balfour Pink 


The Granite Eternal’’ 


Compressive strength 51,990 Ibs. per 
sq. inch over 76% silica 


Get our estimate on polished and hammered work. 


Sandblast Carving 


The Harris Granite Quarries Co. 


Salisbury, North Carolina 
Wholesale Only 
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Obituarv Record 


James F. Manning 


James F. Manning, former vice-presi- 
dent of Geo. A. Fuller Co., and for manv 
years engaged in marble sales and the 
quarrying business died on May 22d, at 
his home in Eudora, Virginia, aged 75 
years. 

Born at Paeonian Springs, Va., after 
completing his education, he entered the 
retail monument business in Washington, 
D. C., later going into building and real 
estate. At this time he secured the con- 
tract for the interior marble work for the 
Post Office Department building on 
Pennsylvania Ave., which has just been 
replaced under the Roosevelt admin- 
istration. For some years he was engaged 
in the marble business at Rutland, Vt., 
where he became politically interested 
serving as mayor and later as state senator. 

He became manager for the Colorado— 
Yule Marble Company, at Marble, Colo- 
tado, building modern schools, homes 
and a gymnasium for the employees. He 
secured the contract to furnish Colorado— 
Yule for the Lincoln Memorial at Wash- 
ington, D. C. In 1915 his company en- 
tertained the hundreds of memorial 
craftsmen who attended the National 
Convention at Denver. It was a three 
day trip to the quarry property 200 miles 
west of Denver, transportation free. 

In 1922 Mr. Manning joined the 
George A. Fuller Company as vice- 
president and later formed a subsidiary 
company at Rockford, Alabama, which 
furnished stone for the Metropolitan Life, 
New York. Pennsylvania R. R. Station 
at Philadelphia and the Louisiana State 
Capitol at Baton Rouge, La., and many 
other outstanding buildings. He retired 
in 1932, returning to Virginia. He is 


Amberg Gray Granite 


NON-FADE—NON-RUST—QUALITY 
Over 27,000 lbs. to cu. in. Crushing Strength—Less 
than .09 Water Absorption—Polishes Like Glass 


MEMORIALS and MARKERS 


“The Quality Memorial Material of the Industry U 


Amberg Granite Company 
Marinette County 
Amberg, Wisconsin 


WHOLESALE PRODUCERS & MANUFACTURERS 


survived by two sons, three daughters and 
five grandchildren. 


Henry J. Gompers 


Henry J. Gompers, aged 62 years, 
owner of the Gompers’ Monumental 
Works, Washington, D. C., died April 11, 
1938. He was a son of the late Samuel 
Gompers, president of the American 
Federation of Labor. A native of New 
York City, he learned the stone cutters’ 
trade and began business in Brooklyn, 
N. Y., moving to Washington in 1910. 
He is survived by his widow, two sons 
and a daughter. 


A. Rodolpho Parnigoni 


A. Rodolpho Parnigoni, retired granite 
manufacturer of Barre, Vt., died after a 
long period of ill health, aged 68 years. 

Born at Gaggiolo, Italy, June 25, 1870, 
he learned the granite working trade in 
Italy, coming to the United States forty 
years ago. He carried on a granite busi- 
ness in Barre until his health failed. He 
leaves his widow, Teresa Bottanelli, a son 
and a daughter, and a sister in Italy. 


Master, I’ve filled my contract, 

Wrought in thy many lands; 

Not by my sins wilt thou judge me, 
but by the work of my hands. 


Master, I’ve done thy bidding, and 
the light is low in the West 
And the long, long shift is over 
Hoe) oe 
Master, I’ve earned it—Rest. 
—ROBERT SERVICE. 


Save Time—Use Nash’s 


Merchant & Seaman’s 


EXPEDITIOUS MEASURER 


Indexed tables showing at a glance the cubic con- 


tents of any stone, according to its length, breadth 
and depth, Used by stone cutters all over the world. 
Reinforced index tabs. 


PRICE $4 PER COPY, POSTPAID 


THE BAKER & TAYLOR CO. 
55 Fifth Avenue. New York City 


MONUMENTAL NEWS 


RATES for classified advertisements are 5¢ 
a word, in advance; minimum price 504; 
10¢ extra for replies sent in our care; count 
your words, including heading and signature, 
and send money with order, as we cannot 
bill or open accounts for these many small 
transactions. No receipts sent; the insertion 
of ady. is your receipt. Advertisements in 
bold face type 10¢ a word. Copy is due 
on the 10th of the month. 


classified 
advertising 


ART GLASS MAUSOLEUM WINDOWS 


ART GLASS MAUSOLEUM WINDOWS—SEND FOR OUR BOOK- 
let of Mausoleum Designs. Flanagan & Biedenweg Studio, 
225 W. Illinois St., Chicago. Est. 1883. 


CEMENT 


IMPORTED GERMAN STONE CEMENT — REPAIRS MARBLE, 

Granite. 1 Kilo can $2.00, 2 Kilo can $3.60, 5 Kilo can $6.50. 
F. O. B. Boston, also extra liquid. Chester H. Moulton, 
Medford, Mass. 


MARVELOUS STONE CEMENT 


For Faster. .. Neater Repairing of Marble. .Granite... 
Limestone, etc. Mends better... permanently. 


LIQUID and POWDER are packed in separate containers, 


thus no breakage...there is no waste... it goes further. 


Prices, 2 Ib. size $1.75, 4 Ib. size $3.00, 6 Ib. size $4.50 
f.o.b. shipping point. Order a package today. 


PITTSBURGH CRUSHED STEEL CO. > Pittsburgh Pa. 


DESIGNS 


L. ORSINI 


71-20 Juniper Valley Road 
Middle Village, L. I. N. Y. 


For 25 years a specialist in watercolors, pencil, ink. 
details etc. of Monuments and Mausoleums. 


Prompt and reasonable 


Full size 


MACHINERY 
SURFACING MACHINES 


We have several second hand machines at attractive prices. 
Address BICKNELL MFG. CO., Rockland, Maine. 


WANTED: USED SPACERITE. Address C. F. D. Care MONU- 
MENTAL NEWS. 


WANTED: GOOD USED PORTABLE SAW — ANY STANDARD 
make in large size. Write best price and full information to 
Overmyer & Ennis, Box 204, Norfolk, Virginia. 


to responsible party purchasing equipment. Now operating and 


in good shape. A real chance for some one to enter business 
with very small investment. Low overhead, choice location. 
ADDRESS M. R. E. CARE MONUMENTAL NEWS FOR FULL 
INFORMATION, 


FOR SALE: PART OR WHOLE INTEREST IN WELL ESTAB- 

lished monumental business in Ohio. Will rent building. In- 
dustrial and farming section. Address Box 215 care MONU- 
MENTAL NEWS. 


HELP WANTED 


WANTED: COMMISSION SALESMAN TO SELL “BOOKKEEP- 

ing Systems” to retail monumental dealers. Designed espe- 
cially for their use. Must be familiar with the monument busi- 
ness. Best of references required. Nothing like it has ever been 
prsented to the trade. Sells for the price of a good marker and 
pays over 200%. D. D. Lenner & Co. 501 E. Exchange Street, 
Akron, Ohio. 


WANTED: EXPERIENCED ALL-AROUND MECHANIC. STEADY 

work, State personal qualifications, experience giving refer- 
ences and wages expected. St. Joe Monument Works, St. Joseph, 
Michigan, 


WANTED: MAN TO TAKE FULL CHARGE OF THE SAND 

blast department who understands all branches of the sand 
blast work, including laving-out, cutting, shaped carving, etc. 
Steady work, good wage For further information address the 
J. H. Anderson Monument Company, 5751 Ravensweod Ave. 
Chicago, Illinois. 


SITUATIONS WANTED 


SAND BLAST SHAPE CARVER— CAN CUT AND LETTER. 
Want steady job. Address B. R. Ferrier, 115 Winters Avenue, 
West Hazleton, Pennsylvania. 


. MAN WITH YEARS OF BUSINESS EXPERIENCE WANTS PO- 
sition. Can estimate, letter, set work, sell to trade. Address 


New Jersey, % Monumental News. 


POSITION WANTED BY CUTTER, 
and lay out man. 
Troy, Ohio, 


LETTERER, SAND BLAST 
Address R. Danner, 115 E. Main Street, 


POSITION WANTED: TO MANAGE RETAIL MONUMENT BUS- 


iness. Well qualified. Address Retail, % Monumental News. 
TECHNICAL INSTRUCTION 
TECHNICAL EDUCATION IN EMBALMING AND SANITARY 


science opens way to state licensed embalming positions and 
to undertaking profession; six and nine months’ course qualifies 
men and women. Ask for catalog and information. Worsham 
College of Embalming, 620 So. Lincoln St., Chicago, Illinois. 


LOW PRICES 
ROLLS - COLUMNS - URNS - VASES 


In any of the domestic granites. 
Write for prices and save yourself money. 


L. J. HOLLEARN 155 No. Clark Chicago, lil. 


FOR SALE 


AIR COMPRESSORS: 3% x4 INGERSOLL-RAND, 4% x4% DE 

Vilbiss, 6x6 Curtis single cylinder vertical. 5x4 Ingersoll— 
Rand, 7%x6 and 10x10 Chicago Pneumatic horizontal. 599 
CFM. Ingersoll—Rand two stage. Large stock REBUILT electric 
motors all types and sizes. Fully guaranteed, attractively priced. 
Write us on your requirements. Rockford Electric Equipment 


Co., 714 South Wyman St., Rockford, Illinois. 


FOR SALE: ONE CURTIS DOUBLE CYLINDER 10x10 COM- 
pressor, good as new; one 30 H.P. Motor; one 15 H.P. Motor; 
Emery grinder and tool sharpening disc with 2 H.P. Motor at- 
tached; Granite polisher with scroll wheels, emery wheels and 
buffer; one medium Livingston Surfacing Machine with 4 points 
and axing equipment to go with surfacer. Will sell for cash 
or trade for monuments. Melgard Monument Co., Sparta, Wis. 


FOR SALE: AT HALF ORIGINAL COST—CASH WITH ORDER. 


Lindsay Cemetery Curtain, $11.75; Kotten Plug Drill, $25.00. 
Jacksonville Monument Co., Jacksonville, Illinois. 
FOR SALE—MACHINERY AND EQUIPMEN 
FOR SALE: ALL MACHINERY AND EQUIPMENT OF LONG 


established shop in mid-west city. 


Will sell or consign stock 
of about eight thousand dollars 


in modern granite monuments 


BOOKS 


MEMORIAL CRAFTSMAN'S GUIDE 
Fifth Edition 
by August Paveglio and A. B. George 
Priced at $10.00 
Order From Book Department 
Monumental News 
Madison, Wis. 


“MONUMENTAL NEWS SALES RECORD” A READY MADE 

cost-keeping system that tells at a glance just what the job 
cost you at every stage of its progress from the quarry to the 
cemetery. It is a simple, practical and convenient means of 
keeping a systematic record of the purchase and sale of every 
monument. Tells at a glance when and where the monument 
was bought, to whom sold, when and where erected. Shows first 
cost and all incidental expenses. It saves money by avoiding 
future mistakes on monuments of similar design. The pages are 
8% by 11 inches, with the complete cost-history of a monument 
on each page. Handsomely, and strongly bound in cloth with 
leather back and corners. Made in two sizes; 200 page Sales 
Record with index, postpaid, $5.00; 300 page Sales Record with 
index, postpaid, $6.00; Monumental News, Madison, Wis. 


FOR JUNE 1938 


| TRY A WANT AD When you want a bargain or opportunity 
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QUARRIERS.—- MANUFACTUREKD 4 IMPORTERS 
BRONZE - STATUARY - ACCESSORIES & SERVICES 


E ACCESSORIES & SERVICES 

ASSOCIATIONS AND ORGANIZATIONS m — 

American Granite Association, Inc., 221 Columbus Avenue 
Boston Mass. 

*Memorial Craftsmen of America, 840 North Michigan Avenue, 
Chicago, Ill. 

*Memorial Extension Commission, St. Albans, Vermont 

DESIGNS (Air Brush, Photographs, Models) 

* Alfred J. Comi, Barre, Vermont 

*Bliss Design Company, Rockford, Ill. 

*E. R. Peterson, Rockford, Illinois 

*Harry L. Ogborn, 401 West Blvd., Charlotte, N. Carolina 

FENCES AND GATES (Iron, Chain, Link, Wire) 

Crown Iron Works Co., Minneapolis, Minnesota 

*Stewart Iron Works, 423 Stewart Block, Cincinnati, Ohio 

FOLDING CHAIRS METAL < a e 

*Stewart Iron Works Company, 423 Stewart Building, Cincinnati, 
Ohio 

PORCELAIN PORTRAITS FOR MONUMENTS... ———— 

*The Abendroth Studio, 7008 So. Paulina St., Chicago, Ill. 

XI. A. Dedouch Co., Inc., 606 Harrison St., Oak Park, Ill. 

*Flaschner Co., 1296 Third Avenue, New York, N. Y. 

*Memorial Portrait Company, 141 East 45th St., New York, N. Y. 

SETEES ATVASES T URNS Se L 

Crown Iron Works Co., Minneapolis, Minnesota 

*Stewart Iron Works, 423 Stewart Building, Cincinnati, Ohio 


mE BRONZE EQUIPMENT & MARKERS 
Architectural Bronze & Aluminum Corporation, 2338-40 Belmont 
Ave., Chicago, Il. 
*Illinois Bronze & Iron Works, 915-23 So. Kildare Ave., Chicago, 
Illinois 
Crown Iron Works Co., Minneapolis, Minnesota 
*Stewart Iron Works, 423 Stewart Building, Cincinnati, Ohio 
BRONZE DOORS & EQUIPMENT 
Ellison Bronze Company, Inc., Jamestown, New York 


mE GRANITE SUPPLIES 
Honer Granite Sample Shop, 13 Cooper Ave., No., St. Cloud, 
Minnesota 


E IMPORTERS OF GRANITE 
*Cook, Watkins & Patch, Inc., 221 Columbus Ave., Boston, Mass., 
Plant, Barre, Vt. 
*Gray Rock Granite Company, Inc., Quincy, Massachusetts 
Reed & Vendret, Inc., 43 Vernon St., Quincy, Mass. 
*E. G. Ladewich & Co., Mansfield, Ohio 
*Burton Preston & Co., Mansfield, Ohio 
*W. C. Townsend & Co., Zanesville, Ohio 
The Waldron Shield Company, Inc., Barre, Vermont 
*R. C. Bowers Granite Company, Montpelier, Vermont 


m MONUMENT MANUFACTURERS 

GRANITE MONUMENTAL MANUFACTURERS (By States) 

*Millstone Operating Corporation, Millstone Granite, Millstone, 
Connecticut 

*Allen Granite Co., (Allen's Blue) Elberton, Georgia 

*Berkeley Granite Corporation, Berkeley Blue, Atlanta, Georgia 

*The Georgia Granite Corporation, Elberton, Georgia 

*Harmony Blue Granite Co., Harmony Blue, Elberton, Georgia 

FI. P. Bourgoin & Co., Inc., Elmwood, Illinois 

*J. P. Gilman Granite Co., Egyptian Pink Granite, Kansas City, 
Kansas 

ADRIAN, 48 Penn St., Quincy, Massachusetts 

*Gray Rock Granite Co., Inc., Quincy, Massachusetts 

Golbranson & Company, Inc., Quincy, Massachusetts 

FE. Settimelli & Sons, Inc., Quincy, Massachusetts 

*Liberty Granite Company, St. Cloud, Minnesota 

*Pickel Stone Company, 1320 S. Vandesenter Ave., St. Louis, Mo. 

*Harris Granite Quarries Company, Balfour Pink, Salisbury, 
North Carolina 
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FE. G. Ladewich & Co., Mansfield, Ohio 

EW. C. Townsend & Co., Zanesville, Ohio 

*French Creek Granite Co., St. Peters, Pennsylvania 

*Dakota Granite Works, Dakota Mahogany Memorials, Milbank, 
South Dakota 

*Rock of Ages Corporation, Rock of Aaes Granite, Barre, Vt. 

FE. A. Mundt Granite Co., Marinette, Wisconsin 

*DeVoe Granite Company, Wausau Memorial Granite, Wausau, 
Wisconsin 

FC. A. Kullgrens Enka, Uddevalla, Sweden 

*Fernstroms, Karlshamn, Sweden 

*Svenska Granitindustri Akiebolaget, S.G. A.'s Everlasting 
Granite, Karlshamn, Sweden 

MEMBERS OF THE BARREGUMD. 
(Lest there be anv misunderstanding, all Barre manufacturers 

are guild members. The following firms are merelv those who 

are Monumental News advertisers.) 

*American Granite Company, Barre, Vermont 

*Anderson-Friberg Company, Barre, Vermont 


Xp 


E. J. Batchelder Co., Inc., Barre, Vermont 


*J. O. Bilodeau & Company, Barre, Vermont 

*Buttura & Sons, Barre, Vermont 

*Chioldi Granite Company, Barre, Vermont 

*Comolli & Company, Barre, Vermont 

*Cook, Watkins & Patch, Inc., 221 Columbus Ave., Boston, Mass., 
Plant, Barre, Vt. 

*Johnson & Gustafson, Barre, Vermont 

*Jones Brothers, Inc., 10 High St., Boston, Mass., Plant, Barre, Vt. 

*Marr & Gordon, Barre, Vemont 

*Peerless Granite Co., Barre, Vt. 

The Waldron Shield Company, Inc., Barre, Vermont 

*Usle & Perojo, Barre, Vermont 

*Bonazzi & Bonazzi, Montpelier, Vermont 

'Capitol Granite Company, Inc., Montpelier, Vermont 

*Everlasting Memorial Works, Montpelier, Vermont 

*Cross Brothers, Northfield, Vermont 

*C. L. O'Clair Granite Works, Waterbury, Vermont 

MARBLE MONUMENTAL MANUFACTURERS 

*Georgia Marble Finishing Works, Canton, Georgia 

*Georgia Marble Company, Tate, Georgia 

*E. G. Ladewich & Co., Mansfield, Ohio 

“Vermont Marble Company, Proctor, Vermont 

MQUARRIERS OF GRANITE AND 

MARBLE 

GRANITE QUARRIERS (By States) 

*Millstone Operating Corporation, Millstone Granite, Millstone, 
Conn. 

*Allen Granite Company, Allen's Blue, Elberton, Georgia 

“Berkeley Granite Corporation, Berkeley Blue, Atlanta, Georgia 

*The Georgia Granite Corporation, Elberton, Georgia 

*Harmony Blue Granite Company, Harmonv Blue, Elberton, Ga. 

*Oglesby Granite Quarries, Elberton, Georgia 

'J. P. Gilman Granite Company, Egyptian Pink Granite, Kansas 
City, Kansas 

John L. Goss Corporation, GOSS DEER ISLE PINK GRANITE, 
77 Summer Street, Boston, Massachusetts; Quarries: Ston- 
ington, Maine 

*J. S. Swingle, Inc., Peerless Quincy, Quincy, Mass. 

*Liberty Granite Co., St. Cloud, Minnesota 

*Melrose Granite Company, St. Cloud, Minnesota 

*Collins-Durax Co., Inc., Salisbury Pink, Salisbury, No. Carolina 

*Harris Granite Quarries Company, Balfour Pink, Salisbury, 
North Carolina 

*French Creek Granite Company ('F/C' Black), St. Peters, Pa. 

*Dakota Granite Works, Dakota Mahogany Granite, Milbank, 
South Dakota 

*Jones Brothers, Inc., Select Barre Granite, Barre, Vt., Boston, Mass. 

*]. K. Pirie Estate, Select Barre, Barre, Vermont 

*Rock of Ages Corporation, Rock of Ages Granite, Barre, Vt. 
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FE. L. Smith & Company, Select Barre, Barre, Vermont 

*Svenska Granitindustri Akiebolaget, Karlshamn, Sweden 

*Wells-Lamson Quarry Company, Select Barre, Barre, Vermont 

Wetmore & Morse Granite Company, Select Barre, Montpelier, 
Vermont 

*E. A. Mundt Granite Co., Amber Gray Granite, Marinette, Wis. 

*Fernstroms, Karlshamn, Sweden 

*DeVoe Granite Company, Wausau, Wisconsin 

SC. A. Kullgrens Enka, Uddevalla, Sweden 

MARBLE QUARRIERS (By States) 

*Georgia Marble Company, Tate, Georgia 

*Vermont Marble Company, Proctor, Vermont 

STATUARY (Granite, Marble & Imported Marble) 

*Leonard J. Hollearn, 155 No. Clark St., Chicago, Ill. 

*Burton Preston & Co., Mansfield, Ohio 


*E. G. Ladewich & Co., Mansfield, Ohio 

*W. C. Townsend & Co., Zanesville, Ohio 

*H. A. Whitacre, Inc., 66-67 Sixty-ninth Street, Middle Village, 
Maspeth, N. Y. 


*Comolli & Company, Inc., Barre, Vermont 


E WHOLESALERS OF ROUGH STOCK 
& MONUMENTS 


*J. P. Bourgoin & Co., Inc., Elmwood, Ill. (Missouri Red Granite) 
*Central Monument Co., 3535 Gratoit St., St. Louis, Mo. 
*Burton Preston & Co., Mansfield, Ohio 

*E. G. Ladewich & Company, Mansfield, Ohio 

*W. C. Townsend & Co., Zanesville, Ohio 

*R. C. Bowers Granite Co., Montpelier, Vermont 


ABRASIVES. 

*Brunner & Lay, 727-739 So. Jefferson St., Chicago, Il. 

*Pangborn Corporation, Hagerstown, Maryland 

*Dawson-Macdonald Company, Inc., 178 Purchase Street, Boston, 
Mass. 

*Lombard & Company, Inc., Winter Hill Station, Boston, Mass. 

*Norton Company, Worcester, Mass. 

*The Carborundum Company, Niagara Falls, N. Y. 

*Abrasive Products Co., Lansdowne, Pa. 

*The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa. 

*Smith, Whitcomb & Cook Co., Barre, Vermont 

*Trow & Holden, Barre, Vermont 

*R. C. Bowers Granite Co., Montpelier, Vermont 


ABRASIVE DISCS & WHEELS _—SE 
*Dawson-Macdonald Co., Inc., 178 Purchase St., Boston, Mass. 
*Norton Company, Worcester, Mass. 

*The Manhattan Rubber Company, Passaic, New Jersey 
*The Carborundum Company, Niagara Falls, N. Y. 
*Smith, Whitcomb & Cook Co., Barre, Vermont 

*R. C. Bowers Granite Co., Montpelier, Vermont 

*Lane Manufacturing Co., Montpelier, Vermont 


AIR COMPRESSORS (Stationary) ——__ 
*Dawson-Macdonald Co., Inc., 178 Purchase Street, Boston, Mass. 
*The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa. 
*Schramm, Inc., West Chester, Pennsylvania 
*Trow & Holden, Barre, Vermont 


AIR COMPRESSORS (Portable) 

*Gordon Smith & Company, Bowling Green, Kentucky 

*Dawson-Macdonald Company, Inc., 178 Purchase Street, Boston, 
Mass. 

*P. K. Lindsay & Company, Inc., 210 Broadway, Everett, Mass. 

*The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa. 

*Schramm, Inc., West Chester, Pennsylvania 

*Ruemelin Mfg. Company, 3840 No. Palmer St., Milwaukee, Wis. 


DRILLS, PNEUMATIC 

*Brunner & Lay, 727-739 So. Jefferson St., Chicago, Ill. 
*Dawson-Macdonald Co., Inc., 178 Purchase Street, Boston, Mass. 
*The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa. 
*Schramm, Inc., West Chester, Pennsylvania 

*Smith, Whitcomb & Cook Co., Barre, Vermont 

*Trow & Holden, Barre, Vermont 


DUST COLLECTING EQUIPMENT 

*Pangborn Corporation, Hagerstown, Maryland 
*Dawson-Macdonald Company, 178 Purchase St., Boston, Mass. 
*The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa. 
*Ruemelin Mfg. Company, 3840 No. Palmer St., Milwaukee, Wis. 


DUST RESPIRATORS AND GOGGLES 

*Brunner & Lay, 727-739 So. Jefferson St., Chicago, Ill. 

*Chicago Eye Shield, 2319 Warren Blvd., Chicago, Ill. 
*Dawson-Macdonald Co., Inc., 178 Purchase Street, Boston, Mass. 


LEAD 
*Brunner & Lay, 727-739 So. Jefferson St., Chicago, Ill. 
*Dawson-Macdonald Co., Inc., 178 Purchase Street, Boston, Mass. 
*Rochester Lead Works, Rochester, New York 

*Trow & Holden, Barre, Vermont 


LIFT TRUCKS & PLATFORMS ee 
*Dawson-Macdonald Co., Inc., 178 Purchase Street, Boston, Mass. 
*The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa. 


MONUMENT CLEANERS 

*Brunner & Lay, 727-739 So. Jefferson St., Chicago, Ill. 

*Dawson-Macdonald Company, Inc., 178 Purchase Street, Boston, 
Mass. 

*Wm. M. Adrian, 48 Penn St., Quincy, Mass. 
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*Magnus Chemical Company, Garwood, New Jersey 
*The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa. 
*Trow & Holden, Barre, Vermont 


POLISHING MACHINERY & SUPPLIES 


*Brunner & Lay, 727-739 So. Jefferson St., Chicago, Ill. 
*Pangborn Corporation, Hagerstown, Maryland 
*Dawson-Macdonald Co., Inc., 178 Purchase St., Boston, Mass. 
*Norton Company, Worcester, Massachusetts 

*The Carborundum Co., Niagara Falls, N. Y. 

The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa. 
*Smith, Whitcomb & Cook Co., Barre, Vermont 

*Trow & Holden, Barre, Vt. 

*Lane Manufacturing Co., Montpelier, Vermont 

*Ruemelin Mig. Co., 3844 No. Palmer St., Milwaukee, Wis. 


SAND BLAST MACHINERY AND SUPPLIES 


*W. B. Owens, 1516 Pico Blvd., Santa Monica, Calif—Supplies 

*Brunner & Lay, 727-739 South Jefferson St., Chicago, Illinois— 
Machinery & Supplies 

*Chicago Eve Shield, 2319 Warren Blvd., Chicago, III. 

*Ottawa Silica Co., Ottawa, Illinois—Supplies 

*Peoria Sand Blast Mfg. Co., Ottawa, Illinois—Machinerv 

*Pangborn Corporation, Hagerstown, Maryland—Machinery & 
Supplies 

*Dawson-Macdonald Co., Inc., 178 Purchase St,, Boston, Mass.— 
Machinery & Supplies 

*P. K. Lindsay & Company, 210 Broadway, Everett, Mass. — 
Machinery 

*Minnesota Mining & Mig. Co., Saint Paul, Minnesota—Supplies 

*W. H. Gage Glue Co., 19 So. First St., St Louis, Mo.—Supplies 

*Pulmosan Safety Equipment Corporation, 176 Johnson St., 
Brooklyn, New York—Supplies 

*The Commercial Paste Company, Columbus, Ohio—Supplies 

*The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa— 
Machinery & Supplies 

*W. Alfred McLeod, Barre, Vermont 

*Smith, Whitcomb & Cook Co., Barre, Vermont—Supplies 

FR. C. Bowers Granite Co., Montpelier, Vermont—Supplies 

“Lane Manufacturing Co., Montpelier, Vermont—Supplies 

*Ruemelin Mig. Co., 3844 No. Palmer St., Milwaukee, Wisconsin 
—Machinery & Supplies 


STONE SAWS 


*Dawson-Macdonald Co., Inc., 178 Purchase St., Boston, Mass. 
*Stone Machinery Co., Elberton, Georgia, Syracuse, N. Y. 
*The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa. 
*Lane Manufacturing Co., Montpelier, Vermont 


SURFACERS & STONE WORKING TOOLS 


*Brunner & Lay, 727-739 So. Jefferson St., Chicago, Ill. 

*Dawson-Macdonald Co., Inc., 178 Purchase St., Boston, Mass. 
Z. O. Benson, St. Cloud, Minnesota 

*The Dallett Company, 165-189 Clearfield St., Philadelphia, Pa. 
*Schramm, Inc., West Chester, Pennsylvania 

*Smith, Whitcomb & Cook Co., Barre, Vermont 

*Trow & Holden, Barre, Vt. 

*Lane Manufacturing Co., Montpelier, Vermont 


STEEL SHOT, CRUSHED STEEL & AUTOMATIC FEED 


*Brunner & Lay, 729-739 So. Jefferson St., Chicago, Illinois 

*Pangborn Corporation, Hagerstown, Maryland 

*Dawson-Macdonald Co., Inc., 178 Purchase St., Boston, Mass. 

*The Dallett Company, 165-189 W. Clearfield St., Philadelphia, 
Pennsylvania 

*Smith, Whitcomb & Cook Company, Barre, Vermont 

*R. C. Bowers Granite Co., Montpelier, Vermont 


* 
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There is Always 
a Market for 


STEWART PRODUCTS 


Monument dealers should investigate 
the exceptionally liberal sales plan 
offered by Stewart. In every season 
of the year you will find a market 
for Stewart Iron and Chain Link 
Wire Fence and Entrance Gates, 
Ornamental Iron Settees and Chairs, 
Bronze Tablets, Grave Markers, 
Steel Folding Chairs and other prod- 
ucts. You make no investment— 
you carry no stock. Sell from 
Stewart literature. Write for full 
details today. This places you 
under no obligation whatever. 


oo 


KU as 
IRON FENCE 


FENCES 


Fully illustrated catalogs showing typical 
installation and_ exclusive constructional 


CHAINLINK : 
features are available upon request. 


LAWN FENCE 


The Stewart Iron Works Co., Inc. 


523 Stewart Block, CINCINNATI, OHIO 
UWorld's Greatest Fence Builders Since 1886” 


MONUMENTAL 
SANDBLASTING 


UP-TO-DATE 
ZEA Send for Our Booklet SUTA 


Mined and Shipped Only by 


The Ottawa Silica Co. 


Ottawa, Illinois 
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there 


Here 


“Memorial dealers are not day laborers—they are artists of 
the highest type whose purpose and duty is to perpetuate, 
through the medium of practically indestructable granite and 
marble, the traditions and individualisms of the day in order 
that posterity may know something of the individual whose final 
resting place their artistry commemorates.” —April TOMBSTONE 
CHATTER, Concordia, Kansas. 


A monument personally conceived, beautifully designed, 
and properly presented is more than half sold. 


“Re: Wages and Hours New Law. 

“The bours will hurt first: The most important immediate 
effect of the law is being ignored. The minimum wages which 
will go into effect in October will hit a maximum of three- 
quarters of a million employees, as nearly as can be estimated. 
But the 44-hour-a-week maximum will either cut the hours of 
more than 214 million employees or will result in time and 
a half compensation to them for over-time work. Thus, the 
hourly adjustments are the ones which will be most felt, even 
among concerns which have maintained high labor standards. 
Hour standards will be more keenly felt after the first year of 
the law’s operation, when hours ate reduced to 42, and to 40 
the year following.’—LEGAL OPINION. 


He who really believes in Memorials and is successful in 
creating them hasn’t time to worry about his competitor. 


and 


“I am one of the dealers who thinks the monument business 
is as good as the average business and I believe the monument 
dealers are above the average in intelligence. Just get on 
friendly terms with your competitor and when you lose a sale 
to a neighboring dealer it just wasn’t your prospect, and 
remember that every one you sell causes some other salesman 
tears. I feel that we should get more small group meetings, 
and get to know each other better. My competitors and I 
loan or sell supplies or markers to each other and talk it out 
instead of cussing each other through ignorance of each other's 
good points.'—MR. LANGSTON, Langston Memorial Co., 
Lawrence, Kansas. 


The man who has nothing to sell but price is like an actor 
with no ability—he’s in the wrong business. 


“It is good to dream, but it is better to dream and work. 
Faith is mightv, but action with faith is mightier. Desiring 
is helpful, but work and desire are invincible.'— THOMAS 
ROBERT GAINES. 


Success in the Monumental Field is more often 90% 
inspiration rather than perspiration although thev often exist 
side by side. 


“Naturally, a lot of folks have mentioned my name in con- 
nection with that of Will, but there was only one of him and 
there never will be another. Some day when the monument 
to Will is completed I'll be mighty grateful if just the shadow 
of his monument reaches and touches the little stone under 
which they'll put me to rest. —BosB Burns, Radio Star, at the 
Will Rogers Memorial Service. 


MONUMENTAL NEWS 


N E W SUPER S-14 STONE-Take About-SAW 
The Last Word in a Portable SAW for Granite 
As the Originator of the First Portable Saws for Granite 5 Years Ago, We Take Pleasure in 


Announcing What We Sincerely Feel is the Last Word in a Portable Saw for the Stone, 
Marble and Granite Industry. 


NOTE These 
FEATURES 


ik AMMETER—To Tell the 
Operator When Motor is 
Under- or Over-loaded 
a“ ak Develops Full 7/2 Horse 
power 


tr EVAPORATIVE COOLING 
Something Really New 


jk QUICK CHANGE WHEEL 
GUARD 
Especially Designed for 
Molding Wheels 


jk Handle Molding Wheels 
Up to 142” in Width 
jk Maximum Depth Cut 5%" 


jk Improved Feed Mechanism 
For Ease and Fast Raise 
and Lowering 


jk EXTRA RIGID RAILS 
. For Sturdiness 


% Weight 120 Pounds 


L 
s > 


SAVE $8.00 an Hour Average or Better on Your MOLDING WORK, MARGIN LINES and 
JOINTS. 
Some of the Molding Wheels Which Can Be Used on the STONE-Take About-Saws as 
Manufactured by the Manhattan Rubber Mfg. Div., Passaic, New Jersey. 


REGULAR ee’ aza MOUNE RLS 
FLUTE GROOVE CHECK BEĦD 


dida) ed e) 


Endorsed Bv Over 600 Users from Coast to Coast. 
STONE MACHINERY COMPANY 1714 N. Salina St. SVRAGUSE, N. Y. 


The Original Portable Saws for Stone, Marble and Granite 


SCOTCH AND SWEDE, BARRE, 
QUINCY, CONCORD AND 
WESTERLY GRANITE 


GRANITE POLISHING SUPPLIES, 
CARBORUNDUM GRAINS AND 
BRICKS, IRON SAND, CRUSHED 
STEEL, PUTTY POWDER, ETC. 


IR: B. BOWERS GRAN CO. 


MONTPELIER, VT. 


124 Union St., Aberdeen, Scotland Quarries: Barre, Vt. 


No Matter What Size ot Use... 


THERE’S a LANE WHEEL 
for YOU! 


Illustrated on the left are typical Lane products, 
which are preferred by the Leaders in every dis- 
trict. In Barre it’s Lane Wheels more than 2 to 1, 
for Lane Wheels produce uniform Polishing and 
Steeling of the Highest Quality. 


. Cast Iron Scroll 

. Offset Open-Cap Wheel 
. Tin Wheel 

. Wound Buffer 

. Concentric Emery Wheel 
. Open-Faced Buffer 

. 4-Section Ironing Wheel 
. Offset Emery Wheel 
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LANE MANUFACTURING COMPANY 
Established 1857 


MONTPELIER Fa be VERMONT 


